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Discover the Standard, Maldives - A Top-Rated Luxury Escape




BALI BOOKINGS"

ONE PORTAL."

Introducing: Balitrip.online

Built on trust, crafted for performance by a team

, you know, in India and in Bali.

e

1. FLIGHTS + FIXED DEPARTURES
- Book flight-inclusive fixed Bali packages at special fares
- Or use live API fares for custom FITs — both in one place

2. HOTELS — CONTRACTED & DYNAMIC RATES TOGCETHER
- Get our offline DMC hotel rates in USD

. Instantly compare with dynamic rates — no switching to
check different websites.

1. 3. FULLY FLEXIBLE PACKAGING
; + Book only hotels , only transfers, activities, or full packages

25\ . FITs, GITs, custom combos — all under one login -

This isn't just a portal. It's the future of selling Bali.
BALI = BALITRIP | B2B = BHARAT TO BALI

Join 1000+ agents growing their Bali business with us.
Let's build success together — login at balitrip.online

l‘? Need help? Contact our Agent Desk - DMSales & Sanjay

8448377902 | dmsales@balitrip.in
2. 9958193535 | sanjay@balitripwisata.com
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Every trip is first-class—
sell it like it's the only destination that matters! §
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COMMUNIQUE

Atmosphere Core to launch first heritage hotel in Europe

Atmosphere Core is making its first foray into Europe with the launch of
BORGO MONCHIERO HERITAGE BY ATMOSPHERE in Piedmont, Italy.
This thoughtfully restored 18th-century monastery built in 1773, the
second historical property in the companys ‘HERITAGE BY
ATMOSPHERE portfolio, showcases sacred frescoes and Romanesque
architecture, evoking the charm of Italy's art, culture and cuisine from

the northern regions.

Yas Island Abu Dhabi launches
‘Zindagi Ko Yas Bol’

The new campaign for Yas Island, Zindagi Ko Yas Bol, brings
together the original cast for a much-anticipated reunion,
celebrating the spirit of adventure and friendship that made the
film so beloved. Fourteen years after the iconic film, fans are
getting the closest thing to a sequel, with the trio embarking on
a brand-new adventure packed with challenges, thrills, and
unforgettable moments on Yas Island.
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TATHYA
HOSPITALITY SERVICES

Where Elegance Mes! Success

The Embassy of the Republic of Indonesia
hosted a high-impact networking event

The Embassy of the Republic of Indonesia hosts a high-impact
networking event, bringing together leading travel agents and
trade media to discuss India's growing outbound travel trends.
The event highlighted India as Indonesia's largest market in

South & Central Asia and the 6th biggest source of visitors,
with 710,688 Indian arrivals in 2024, surpassing the target by a
significant margin. For 2025 the Ministry is expecting 918.480
Indian visitors.

Dhawal Vyas launches Tathya
Hospitality Services

With nearly two decades of expertise in hotel sales and
marketing, industry veteran Dhawal Vyas has launched
Tathya Hospitality Services, a specialised hospitality
representation firm dedicated to bridging the gap
between international hotels and the Indian market.
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4o0th IATO Annual Convention to take place in Puri, Odisha

The 40th IATO Annual Convention is going to take place from 22nd to 25th
August 2025 in Puri, Odisha. Odisha is the host state of the convention and
besides the host state we expect Ministry of Tourism and Government of
India and 15-18 states presence in the convention, informed Mr Rajiv Mehra,
President - Indian Association of Tour Operators (IATO).

for JW Marriott Maldives Resort & Spa

JW Marriott Maldives Resort & Spa announces its
collaboration with Black Turtle to welcome more
discerning Indian guests to its luxurious retreat. The
Maldives has long been a favoured destination for Indian
luxury travellers, and with Black Turtle's expertise, the
resort anticipates expanding its presence in India while
crafting unforgettable experiences for its valued guests.

Maldives
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Tamil Nadu Travel Mart 2025 concludes on
a high note, boosting tourism growth

The Tamil Nadu Travel Mart (TNTM) 2025 successfully
concluded in Chennai, reinforcing the state's position as a
premier travel destination in India. The three-day event
brought together domestic and international travel industry
professionals, tour operators, hospitality leaders, and
government representatives, highlighting Tamil Nadu's
immense tourism potential.
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Maldives becomes Mumbai Indians’ official
tourist Destination Partner

Maldives Marketing and Public Relations Corporation
(MMPRC/ Visit Maldives) announces its official partnership
with Mumbai Indians, the most successful and valuable cricket
team from India, as the Official Tourist Destination Partner for
the upcoming 2025 season. This partnership marks the
first-ever of its kind for Visit Maldives in India, reinforcing the
Maldives’ commitment to strengthening its presence in one of
its most important source markets.

The Cocoon Collection Maldives in partnership
with Tatabye Tours hosts an event in Hyderabad

Collection's Maldivian resorts.

Hyderabad played host to an exclusive event as The Cocoon
Collection Maldives, in collaboration with Tatabye Tours, brought
together esteemed travel partners, luxury travel experts, and
industry professionals for an insightful evening dedicated to
exploring the unparalleled experiences offered by The Cocoon
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embracing it.

Not Just a Trend, But an
Emotional Need

According to a 2023 BabyCenter
survey, 67 per cent of first-time
millennial parents opted for a
babymoon, and a staggering 82 per
cent of them reported reduced stress
and improved bonding with their
partners. In an age where mental
well-being is finally getting the
spotlight it deserves; the babymoon
isn't frivolous- i ndational.
sychologists agree- this
de improves emotional
enhances partner
; creates space for
intentional conversations that don't
happen between doctor's
appointments and baby registries.

pillows  fluffed to prenatal
perfection. Across Europe, Tuscan
vineyard estates are crafting
non-alcoholic wine tasting menus
paired with hilltop picnics- because
even the expecting deserve a taste
of la dolce vita.

And it's not just hotels. Airlines are
now offering assistance, early
boarding, and flexible seating for
expectant travellers. Travel
designers are curating entire
babyrr{oon itineraries- complete
with in-house doctors, low-altitude
locations, and spa menus reviewed
by medical consultants.

»




Who’s Booking This Journey
of Stillness?

¢ Millennial & Gen Z Couples:
Experience-driven,
health-conscious, and deeply
aware of emotional wellness. For
them, this is a rite of passage.

* Solo Parents & LGBTQ+
Families: Inclusivity is reshaping
the babymoon space, with custom
packages that honour diverse
parenthood journeys.

* Second-Time Parents:
Babymoons are no longer just for
the firstborn. A second or third
child deserves a moment of
reflection too — and many families
are taking it.

More Than Mocktails and
Spa Beds

While beachside relaxation
remains a classic choice, many
couples are opting for forest
cabins, art-filled heritage homes,
mindful retreats, and even
wellness ashrams. The parameters

LIVE WIRE

are clear: low travel fatigue,
medical accessibility, sensory
calm, and emotional depth.
Destinations leading this
revolution include Bali, Kyoto,
Bhutan, Udaipur, the Amalfi Coast,
and Sri Lanka's cultural triangle.
The underlying requirement?
Beauty with balance. Experience
without exertion. Presence over
pressure.

A Billion-Dollar Market Built
on Soft Moments

According to Allied Market
Research, the global maternity
tourism industry is projected to hit
$1.2 billion by 2030, and babymoon
travel is leading the surge. The
reason? It taps into a moment that
is fleeting, unforgettable, and

deeply human.

And the results are tangible. The Six
Senses Bhutan saw a 28% spike in
babymoon inquiries after a
Bengaluru couple's peaceful
four-day stay (featuring prenatal
forest bathing and  guided
meditations)  went  viral on
Instagram. Their post? Over 1.3
million views. Proof that tenderness
travels- and it converts.

A New Chapter in
Conscious Travel
Babymoon tourism is not a
marketing gimmick. It's a love

letter to quietude. It's the travel

industry showing up not just for
bucket lists, but for life's
transitions. For the tearful joy of
what's to come, and the tender
goodbye to what was.

As more parents-to-be seek
presence over Pinterest boards,
the industry must keep evolving —
with empathy at its core.

Because before the Llullabies,
before the first heartbeat is heard
in the quiet of a hospital room,
there is a moment of stillness. And
it deserves a destination.







City that thihks like a Brand

and feels like a Memory!

Step into Dubai, and you don't just arrive—you awaken.
This is not just a city of steel and sand,; it's a living
canvas of dreams woven together with gold threads of
ambition, culture, and innovation. Bader Ali Habib,
Director of Proximity Markets, Dubai Department of
Economy and Tourism shares plans for the year 2025
and beyond.

- Tripti Jain
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Skyscrapers in Dubai just don't
pierce the sky—they challenge
gravity. Malls aren't just places to
shop—they're sensory palaces. And
every street corner tells a
story—one where luxury coexists
with legacy, and tomorrow is always
one sunrise closer.

In 2025, Dubai is not waiting to
impress you. It's inviting you to
belong. Bader shares, “This year i

OFFSHORE BINOCULARS

expansion of Hatta to upcoming
mega projects such as Palm Jebel
Ali, is a piece in a much bigger
puzzle: transforming Dubai into one
of the world's top 3 global cities and
tourists are not just
spectators—they're co-authors in
this story.

Personas over passports

one are e aa [

stage, with curated campaigns
tailored to its wunique culture,
languages, and aspirations. He adds,
“We've never gone this deep into the
nuances before, but thats where
magic happens—in the details.”

From roadshows to éal
conversations

In a world drowning in information,
Dubeai is choosing connection over

Bader shares, “In India, many think
they know Dubai—but in truth,
they've only scratched the surface,
we're changing that.”
In 2024, the city hosted 1,800 Indian
travel agents across sessions in
cities such as Surat and Goa,
emphasising local outreach and
learning. He explains, “When people
discover things such as the Coffee
Museum or the architectural wonder
ef, their perception shifts
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Luxe is evolving
Luxury in Dubai isn't just about
chandeliers or penthouses
anymore. It's a multi-sensory
experience—curated for meaning,
not just money. Bader points,
“Indian travellers are evolving,
they want depth, they want
distinction—and we're delivering
that”
From ocean-view suites at Atlantis
The Royal to heritage-inspired
stays in Old Dubai, from
Michelin-starred Indian chefs in
DIFC to Gaurav Gupta's fashion
spectacle at the Museum of the
ture—Dubai is painting a new
picture of indulgence.
He shares, “Gupta didnt just
showcase fashion, he captured our
soul—by exploring, by
understanding, and by merging
Indian elegance with Dubai's
modernity.”

The world’s easiest yes!
With Dubai's visa-on-arrival facility
for Indians holding select
international visas, access has never
been easier. But more than logistics,
it's about emotional convenience. “It
empowers families, solo travellers,
NRIs—it tells them: You're welcome
here, always,” says Bader.

The result is a rise in stopover
tourism, shorter family getaways,
and multiple trips in a year. “We're
not aiming for longer stays—we're
aiming for deeper connections,’
he adds.

Listenihg to Gen Z

Young Indians aren't just influencing
travel—they're leading it. Bader
emphasises on the fact and shares,
“The Gen Z traveller is curious,
digital-first, and deeply experiential.
They shape family decisions. They
know what's trending. And they
demand authenticity.”

Dubai has responded with new-age
experiences—from gaming arenas
and e-sports zones to House of
Hype, an immersive social media
playground. He adds, “This
generation doesn't just want to see
Dubai. They want to live it—and

share it in real time.”

Culturé on the Catwalk

In 2025, Dubai is India's global
playground. From Ranveer Singh
shooting in the deserts to Indian
wedding planners filling up Dubai's
palaces, from sari boutiques in Al
Karama to Bollywood beats at
music festivals—there's a cultural
duet at play.

Bader says, “Fashion, food,
music—it's all blending beautifully.
We've moved past collaboration.
We're in celebration. Initiatives such
as the India by Dubai campaign and
luxury designer showcases are not
just about promoting art—they're
about living it together”

Still dicamihg, siill
buildihg

Even with global achievements,
Dubai isn't done dreaming. Projects
such as Therme Dubai (the world's
largest wellness resort) and new

beachfront communities will
redefine what a city can be.

Bader shares, “We're still
building—not because we're

incomplete, but because we believe
in better. Our future isn't a plan. It's a
promise and with sustainability now
embedded in hotel certifications,
infrastructure planning, and D33
mandates, Dubai is shaping a
tomorrow that respects the planet
just as much as its people.”

The destihation that
knows you!
In 2025, Dubai isn't merely

welcoming the world. It's listening to
it, learning from it, and growing with
it. With India, the relationship is
heartfelt, historic, and only just
beginning a new chapter. Bader
says, “Dubai doesn't just want to be
seen—it wants to be understood,
and in return, it understands you.
This isn't just tourism, its trust. We're
building it—experience by
experience, family by family, dream
by dream.”



UNTOUCHED
UNTAMED
UNAPOLOGETIC
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o Tucked deep m Arunuchui Amni lies
uﬂexpiored MiSl}-‘ valleys. Roaring waterfalls.
£ Trails no ‘one’'s marked yet. This isn't your
average escape. It's rain-soaked boots,
breathless climbs, and valleys that don't
care about your itinerary.

Your adventure starts now.
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www.arunachaltourism.com
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From saffron
spices to sougs!































































































































































