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EDITORS LE T TER

There is an old saying that the grass is always greener on the other side. In travel, however, the grass is usually greener 
at the next destination, the next hotel opening, the next flight, the next familiar airport lounge. And if I am being 
completely honest, our industry has become rather good at romanticising the hustle. The early morning flights. The 
red-eye journeys. The back-to-back meetings. The "landed two hours ago, flying out again tomorrow" conversations 
that have somehow become badges of honour. I may have been guilty of it myself. 

Yet the older I get, the more I realise that while travel may be about movement, life certainly isn't. The trick lies 
somewhere in between. What makes this moment particularly fascinating is that the industry itself seems to be 
experiencing a similar contradiction. India's domestic travel story continues to move from strength to strength, growing 
at a pace few would have imagined a decade ago. Meanwhile, outbound travel finds itself navigating a different reality. 
Airline frequencies are being adjusted, certain routes are disappearing altogether, and travellers are working with a 
slightly smaller map than they were a year ago. But as the saying goes, when one door closes, another opens.

New destinations are stepping into the spotlight. Emerging tourism boards are seeing opportunity where others see 
challenge. And travellers, perhaps unknowingly, are expanding their horizons in ways they never expected.As for me, May 
delivered a rare surprise.I didn't travel. For someone whose life is often measured in boarding passes rather than calendar 
dates, that felt unusually strange. I am still not entirely sure I have processed it. But perhaps staying still every once in 
a while isn't such a bad thing. While I remained grounded, my mind certainly wasn't. The month offered a chance to focus 
on new ideas, upcoming projects and some exciting initiatives that will unfold over the remainder of the year.

Of course, Travel Turtle was never standing still. My team was everywhere. From Indaba in South Africa to luxury 
hospitality showcases and destinations across the globe, they returned with stories, conversations and insights that have 
shaped this issue.

Inside these pages, you'll find some exceptional properties including Chiva-Som, Mandarin Oriental Bangkok and 
AAHAASA Collection in Sri Lanka. We also explore how Indian travellers are increasingly influencing the global luxury 
landscape, not merely as visitors, but as tastemakers whose preferences are shaping experiences around the world.

They say good things come to those who wait.
Thankfully, you won't have to wait much longer.
As always, we hope you enjoy reading this issue as much as we enjoyed putting it together.
Happy Reading.

 : travelturtlemag

Bharti Sharma
Editor
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Accommodation
All-day 
dining Kids clubs Wellness

Sports &
Activities Open bar Entertainment

What’s
Included 

/ClubMed  www.clubmed.asia

 Family and Kids:
Dedicated clubs for ages 4–17,

plus our signature Amazing
Family! program.

Nature’s Thrills and Treasures:
Trek lush jungle trails to

cascading waterfalls, or seek
thrilling encounters with wildlife.

       3N starting from 

   USD 687 per 
person

 Twin Sharing Superior Room* 

Just 2 hours
from Kota Kinabalu International Airport 
via Malaysia.  

 Premium All-Inclusive with Exclusive
Collection Space:* Gourmet dining, open
bar, and over 30 land and water activities. 

The Heartbeat of Borneo: Experience local
immersion from lively markets to ancestral

traditions and Sabah’s vibrant heritage
tapestry, discover true island authenticity.

Unveiling
Borneo’s Newest Jewel
Club Med Borneo, Malaysia
Opening November 2026

Rohan Kulkarni  | +91 9821974999
rohan.kulkarni@clubmed.com

Secure your reservation today! 
Subscribe to
newsletter

Escape to a 17-hectare beachfront paradise where
lush rainforest meets the South China Sea. 
Club Med Borneo introduces its signature Premium
All-Inclusive experience to the heart of Sabah —
offering Indian travellers an unmatched blend of
adventure, nature, and relaxation.

*Images are artist impressions intended for illustrative purposes only.



Dusit Hotels and Resorts expands Well-
Fest2026
Dusit Hotels and Resorts, Dusit International’s global portfolio of 
luxury retreats, wellness resorts and lifestyle hotels, is 
celebrating the 5th edition of Well-Fest 2026 throughout June. 
Inspired by Global Wellness Day and themed ‘Reset | Reconnect 
| Reignite,’ the month-long initiative offers restorative wellness 
experiences focused on emotional well-being, better sleep, 
mindfulness, meaningful connections and healthier lifestyles.

Air India has expanded its Maharaja Club loyalty 
programme, enabling members to earn and redeem 
Maharaja Points on Air India Express flights to over 55 
destinations across South, Southeast and West Asia. The 
enhancement offers greater value and flexibility for 
frequent flyers across the Air India Group network.

Air India Maharaja points now valid on 
Air India Express

As India’s travel landscape continues to evolve, travellers across 
destinations are facing challenges related to visa appointment 
bookings, longer processing timelines and stricter scrutiny; 
and geopolitical tensions and evolving immigration policies 
are further contributing to the uncertainty. Asego’s Visa 
Rejection Protection is designed to protect travellers against 
financial losses caused by unexpected visa rejections. The 
product offers coverage of USD 500 for losses incurred on 
non-refundable flight expenses, hotel bookings, and prepaid 
activities, minimising the financial impact caused. 

Norwegian Cruise Line® reveals grand opening date 
for Great Tides Waterpark
Norwegian Cruise Line (NCL) has announced the opening of Great Tides 
Waterpark at Great Stirrup Cay in the Bahamas on September 4, 2026. 
Spanning nearly six acres, the family-friendly attraction will feature the 
170-foot Tidal Tower, industry-first Breakwater Blasters water coasters, 
multiple body, mat and tube slides, and immersive experiences for 
guests of all ages. Highlights include the Whitewater Dash body slides, 
Rapid Mat Racers, and the Tropic Storm and Tropic Spiral tube slides, 
designed to deliver high-energy thrills and adventure.

Via East DMC 
expands 
presence with 
new Sales & 
Marketing office 
in Canada 
& USA

Via East DMC has opened a new Sales & Marketing 
Office for Canada and the USA, strengthening its North 
American presence and supporting the promotion of its 
specialist destination brands across Japan, South Korea 
and Taiwan.

COM M U NIQUÉCOM M U NIQUÉ
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Asego launches 
visa rejection 
cover amid 
rising visa 
uncertainty 
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Air India Express is strengthening its international 
network with the launch of new direct flights 
connecting Bengaluru and Phuket, further expanding 
connectivity between India and Thailand while 
supporting growing leisure travel demand across the 
region. The service is scheduled to commence from 
June 1, 2026. The new route is expected to enhance 
travel options for Indian tourists seeking direct access 
to one of Thailand’s most popular leisure destinations, 
while also supporting tourism, business travel, and 
regional connectivity between the two countries.

Egyptair celebrates 94 years in India with a 
grand industry evening
Egypt’s national flag carrier, Egyptair, hosted a celebration evening in New 
Delhi to commemorate the airline’s 94th anniversary, bringing together 
200+ distinguished guests including members of the travel trade 
fraternity, aviation leaders, corporate partners, diplomats, and 
distinguished guests. The evening was hosted by Mr Amr Aly, Country 
Manager, Egyptair, marking a significant milestone in the airline’s 
growing engagement with the Indian market, while also celebrating the 
deepening cultural, tourism, cinema, and aviation relationship between 
India and Egypt. 

StarDream 
Cruises 
appoints 
TravClan as 
preferred sales
agent in India Avani+ Barbarons Seychelles’ strengthens 

presence in the Indian MICE & wedding 
market
Avani+ Barbarons Seychelles welcomed a distinguished 
delegation of leading Indian travel, event, luxury wedding and 
aviation professionals for a dedicated MICE event, showcasing 
the resort’s exceptional potential for destination weddings, 
luxury celebrations, group travel and high-end experiential 
journeys in Seychelles.

IATO launches ‘Swachh Paryatan Abhiyaan’ 
to promote Cleanliness, Responsible Tourism, 
and Heritage Conservation
The initiative brought together IATO members, 
tourism professionals, students, local stakeholders, 
and tourism enthusiasts with a shared objective of 
creating awareness about maintaining cleanliness at 
monuments and tourist destinations, promoting civic 
responsibility, encouraging respectful behaviour 
towards tourists, and preserving India’s rich heritage 
and cultural values.

TravClan, appointed as the Preferred Sales Agent (PSA) 
for StarDream Cruises in India. The partnership aims to 
strengthen and modernise cruise distribution across the 
Indian travel trade ecosystem by making cruise products 
more accessible, scalable, and easier to sell for travel 
agents across the country.

Air India Express launches direct 
Bengaluru–Phuket flights
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LIVE WIRE

Longevity
Revolution

the

How to add life to
your years

The world's most coveted journeys are no longer 
measured in miles travelled, but in years gained. 
Welcome to the era of longevity tourism, where 
luxury, science and travel converge in pursuit of 
life's ultimate upgrade.

- Bharti Sharma
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First-Class To Forever
Not long ago, luxury travel was 
defined by excess.
The bigger suite. The rarer vintage. 
The private island. The yacht 
anchored in impossibly blue waters.
Today, a new kind of luxury is 
taking shape. One that has little to 
do with thread counts or 
champagne labels and everything 
to do with time.
Time with energy. Time with 
vitality. Time without disease.
Across the world's most exclusive 
resorts and wellness sanctuaries, 
affluent travellers are investing in 
something once considered 
impossible to buy: a healthier, 
longer life.
Longevity tourism, once a niche 
corner of the wellness industry, is 
rapidly becoming one of travel's 
most compelling movements. 
From Swiss medical retreats and 
Japanese Blue Zones to 
Mediterranean islands where 
centenarians thrive, travellers are 
seeking experiences that 
promise more than memories. 
They are seeking transformation.
And perhaps for the first time in 
travel history, the ultimate 
souvenir isn't something you 
pack. It's something you take 
home within yourself.

Champagne Is Out. 
Biomarkers Are In.
The modern luxury traveller 
has evolved.
Five - star hotels are still desirable, 
but increasingly they are expected 
to deliver more than indulgence. 
Today's travellers want outcomes.
Better sleep.
Reduced stress.
Improved fitness.
Sharper mental performance.
A biological age younger than 
the one printed on their passport.
At Switzerland's legendary 
Clinique La Prairie, guests 
undergo sophisticated health 
assessments and personalised 
longevity programmes designed 
to optimise wellbeing from the 
inside out. The property has 
become synonymous with the 
longevity movement, attracting 
everyone from royalty to business 
leaders seeking a proactive 
approach to ageing.
In Spain, SHA Wellness Clinic has 
built a devoted international 
following through its blend of 
cutting-edge medical science, 
nutrition and holistic wellness. 
Meanwhile, Thailand's iconic 
Chiva - Som continues to attract 
discerning travellers seeking life - 
enhancing experiences rather 
than conventional holidays.
The shift is unmistakable.
Luxury is no longer about 
escaping reality.
It's about extending the best 
parts of it.

LIVE WIRE
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Where Centenarians 
Call Home
While longevity clinics are 
attracting headlines, some of the 
most valuable lessons can be 
found far from laboratory testing 
and advanced diagnostics.
They exist in small villages, 
coastal communities and remote 
islands where people routinely 
celebrate their 90th and 100th 
birthdays.
The Blue Zones have become 
modern pilgrimage sites for 
longevity travellers.
In Okinawa, Japan, elders remain 
active and socially connected 
well into old age. In Sardinia, Italy, 
daily movement and strong 
family ties remain central to life. 
In Costa Rica's Nicoya Peninsula, 
purpose, simplicity and 
community continue to shape 
everyday routines.
These destinations offer a 
powerful reminder that longevity 
isn't solely about technology.
It is often about culture.
Travellers leave not only inspired 
by the scenery but transformed 
by the rhythms of life they 
encounter.
The leisurely shared meals.
The afternoon walks.

The emphasis on connection over 
consumption.
Perhaps the greatest luxury of all 
is learning how to slow down.

The New Longevity Grand Tour

Okinawa, Japan
For purpose-driven living and 
one of the world's highest 
concentrations of centenarians.
Sardinia, Italy
For Mediterranean cuisine, 
mountain villages and active 
ageing.
Nicoya, Costa Rica
For nature, simplicity and 
community.
Ikaria, Greece
For slow living and island life at 
its most authentic.
Swiss Alps
For the latest advances in 
preventive health and longevity 
science.

The Billion-Dollar Pursuit 
of More Time
Longevity has become one of the 
most lucrative opportunities in 
global travel.
Industry analysts estimate the 
broader wellness economy to be 
worth trillions of dollars, with 

LIVE WIRE

longevity emerging as one of its 
fastest - growing segments. Hotels 
are partnering with medical 
experts. Luxury resorts are 
introducing genetic testing and 
preventive health programmes. 
Cruise lines are launching wellness 
- focused itineraries.
The demand is coming from a 
surprising audience.
Not retirees.
Not pensioners.
But high - performing professionals in 
their thirties, forties and fifties who 
view health as their greatest asset.
They are investing in longevity 
today because they understand 
that healthy ageing begins long 
before old age arrives.

The New Status Symbol
For decades, luxury was displayed 
through possessions.
Today, it is increasingly expressed 
through wellbeing.
The entrepreneur who 
prioritises sleep.
The executive who books a 
longevity retreat instead of a 
shopping holiday.
The traveller who returns home 
healthier than when they left.
Healthspan, the number of years 
spent in good health, is becoming 

the ultimate measure of success.
In a world obsessed with 
productivity and performance, 
feeling younger may prove more 
valuable than looking younger.

Checking Into The Future
The future of travel may look 
remarkably different from the past.
Tomorrow's hotels could offer 
personalised wellness 
programmes based on genetic 
data, sleep patterns and biological 
age. AI-powered health 
assessments may become as 
common as concierge services. 
Entire destinations may 
position themselves as 
longevity ecosystems rather 
than holiday hotspots.
Yet amid all the technological 
advances, the essence of longevity 
remains beautifully simple.
Move often.
Eat well.
Stay curious.
Cultivate meaningful relationships.
Travel widely.
Because if longevity tourism has 
taught us anything, it is that living 
longer isn't the real aspiration.
Living better is.
And increasingly, the journey 
begins with a boarding pass.
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Host conferences, incentive groups and corporate 
events in a stunning beachfront se�ing in the 
Seychelles.

Flexible venues, engaging experiences and island 
hospitality come together to create productive 
meetings and unforge�able moments.

Barbarons, Grand Anse Mahé, Seychelles

reservations.vbar@avanihotels.com

+248 4 673000

Meet.
Connect.
Achieve.

  FLEXIBLE MEETING VENUES

Total privacy. Total flexibility. Exclusively yours.

25 MINS FROM AIRPORT

UP TO 200 
GUESTS

MULTIPLE 
VENUES

TEAM 
BUILDING

BEACHSIDE 
PARADISE

Theatre capacity 
up to 200 
delegates

Takamaka 
Ballroom, Foyer, 

Terrace & 
Breakout Areas

Island 
adventures, 

beach activities

Stunning ocean 
views in the 
Seychelles

Theatre | Classroom | U-Shape | Boardroom | Banquet | Cocktail | H-Square 
200 150 50 40 120 300 40

CAPACITY AT A GLANCE



PU B LIC EYE

From wellness retreats and family-centric
villas to destination weddings and personalised 
experiences, Indian travellers are shaping the 
future of global luxury hospitality like never before.

-Tripti Jain

Indian
on

Luxury 

The

Hospitality

Influence 
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“India is already emerging as one 
of the most exciting and influential 
luxury travel markets globally, and 
this momentum will only 
accelerate over the next decade. 
What is particularly remarkable is 
the evolution of the Indian 
traveller. They are increasingly 
well-travelled, discerning, and 
emotionally invested in 
meaningful experiences rather 
than simply material luxury. We 
have witnessed a significant shift 
from traditional luxury 
consumption towards experiential 
and transformative travel.”
Her observations reflect a broader 
industry reality. Luxury travellers 
from India are increasingly 
venturing beyond familiar 
destinations and seeking 
experiences rooted in authenticity, 
privacy, and personal enrichment. 
Wellness retreats in remote 
locations, expedition-style 
journeys, cultural immersion 
programmes, and highly curated 
itineraries are becoming 
increasingly popular.
Christine also believes the 
industry’s understanding of India 
has matured significantly over the 
years. She says, “One of the biggest 
misconceptions is that Indian 
travellers remain purely 
price-sensitive or predominantly 
last-minute bookers. Today’s 
luxury Indian traveller is incredibly 
informed, global in outlook, and 
willing to pay for exceptional 

experiences that offer value and 
personal relevance. 
Understanding nuances around 
food preferences, family dynamics, 
celebrations, wellness, and service 
expectations is essential.”

The experience economy
Luxury travel today is less about 
possessions and more about 
stories, emotions, and memories. 
That transformation is particularly 
visible among Indian travellers. 
According to Saloni Mahajan 
Narang, Owner & Founder, Paras 
Corporation, a younger generation 
of affluent consumers is driving this 
shift towards experience-led luxury.

“India’s luxury travel segment is 
expanding rapidly, driven by rising 
disposable incomes, global 
exposure, and a younger 
demographic that prioritises 
experiences over possessions. 
Indian travellers today are 
travelling more frequently, 
celebrating milestones through 
travel, and seeking bespoke, 
culturally immersive journeys.”
The appeal of luxury now lies in 
discovering a hidden vineyard, 
participating in a local cultural 
ritual, enjoying a wellness retreat 
tailored to personal goals, or 
spending uninterrupted time with 
family in a spectacular destination.
Saloni believes the future of Indian 
luxury travel will be defined by 
deeper engagement with 

Every generation redefines what 
exclusivity, comfort, and aspiration 
mean to them. Today, one market 
is driving that evolution with 
remarkable speed and influence: 
India. Across continents, 
hospitality brands are paying 
closer attention to Indian travellers 
than ever before. Their preferences 
are influencing product design, 
culinary offerings, wellness 
programmes, accommodation 
formats, and even long-term 
business strategies. The shift 
reflects more than rising spending 
power. It represents the arrival of a 
traveller who is globally aware, 
culturally confident, digitally 
connected, and increasingly 
drawn to experiences that deliver 
emotional value.
The modern Indian luxury traveller 
is moving beyond traditional 
markers of indulgence. Private 
journeys, authentic cultural 
encounters, wellness-focused 
escapes, immersive dining 
experiences, and meaningful 
family moments have become the 
new language of luxury. As 
affluent Indians continue to 
explore the world with greater 
frequency and purpose, 
international hospitality brands are 
responding with experiences that 
feel more personalised, intuitive, 
and culturally relevant.

Luxury’s new 
powerhouse
Few markets have captured the 
attention of global hospitality 
leaders quite like India. Strong 
economic growth, rising 
disposable incomes, expanding 
entrepreneurial wealth, and 
increasing international exposure 
have created a luxury travel 
audience that is both influential 
and aspirational. Christine 
Galle-Luczak, Founder & CEO, 
Heavens Portfolio, believes India is 
rapidly becoming one of the 
world’s most significant luxury 
travel source markets.

Christine Galle-Luczak

Saloni Mahajan Narang

PU B LIC EYE
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destinations. She shares, “The 
future of Indian luxury travel is 
deeply experiential and 
destination-driven. Travellers are 
moving beyond sightseeing 
towards immersive journeys 
centred around wellness, food, 
culture, design, and local 
storytelling. There’s growing 
demand for boutique stays, slow 
travel, curated retreats, and 
experiences that feel emotionally 
resonant rather than overtly 
extravagant.”
She also points to the rise of short 
luxury escapes, particularly among 
younger travellers. “We’re seeing a 
sharp rise in micro-cations, 
especially among Gen Z travellers. 
They no longer wait for long 
holidays or milestone celebrations. 
Weekends themselves have 
become opportunities for luxury 
staycations and quick getaways.” 

Personalisation takes 
centre stage
As Indian travellers become more 
diverse in their preferences, 
personalisation has emerged as the 
defining principle of luxury 
hospitality. For Yash Chandhok, 
Manager, Global Sales – Middle East, 
Africa & India, Rosewood Hotel Group, 
true luxury cannot be delivered 
through standardised experiences.

“At Rosewood, our foundation is 
built on relationship hospitality and 
our restless need for discovery. 
When guests arrive at any of our 
properties around the world, the 
focus is on making them feel 
immediately at ease through a 
highly personalised approach. That
personalisation can take many 
forms, from curated culinary 
experiences and family-oriented 
room configurations to tailored 
amenities and lifestyle 
programming that reflect individual 
preferences and travel styles.”
This approach aligns closely with 
the expectations of Indian travellers, 
who increasingly seek experiences 
tailored to their unique interests 
rather than broad market 
assumptions. Yash believes India’s 
importance within global 
hospitality has reached a pivotal 
moment.
He shares, “India is firmly in the 
global spotlight within hospitality 
today. The country’s strong 
economic growth and expanding 
appetite for luxury have positioned 
India as a major source market 
rather than simply an emerging 
one. Hotels are no longer viewed 
simply as places to stay, but as 
destinations offering curated 
wellness journeys, cultural 
immersion, exceptional dining, 
and meaningful experiences.”

The rise of the Indian 
tastemaker
India’s influence extends far beyond 
traveller numbers. Increasingly, 
Indian luxury consumers are 
shaping global trends and 
expectations. Aakriti Batra, Chief 
Executive &  Co- Founder, 1524 
Delhi, believes the conversation 
around India’s luxury travel 
potential has already changed.

“India is growing at an exponential 
pace. The conversation has already 
shifted from ‘will it’ to ‘it already is’. 
For many international luxury 
brands, India won’t just be an 
important source market. It will be 
among their most important ones.”
She sees tremendous diversity 
within India’s affluent traveller 
community, a factor that 
international brands must 
recognise. “The biggest 
misconception is treating Indian 
travellers as a single profile. The 
reality is far more varied: 
established family offices, 
first-generation entrepreneurs, and 
a growing wave of younger wealth 
creators from tech and startups, 
each travelling very differently.”
One of the strongest emerging 
trends, according to Aakriti, is the 
demand for exclusivity and privacy. 
She adds, “Private villas, island 
buyouts, and entire estate rentals 
are seeing growing demand. Indian 
families often travel in groups of 10 
to 30 across generations, and the 
demand for properties offering 
genuine privacy and dedicated 
service for such groups has grown 
significantly. Milestone celebrations, 

Yash Chandhok

Aakriti Batra

PU B LIC EYE
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destination weddings, and 
multi-generational holidays have 
made exclusive-use experiences 
increasingly mainstream.”
A growing number of Indian 
travellers are also exploring 
lesser-known destinations and 
seeking experiences that feel truly 
unique. Aakriti explains, “Travellers 
who’ve covered the established 
destinations are now asking for 
less-explored regions. They want 
experiences that feel singular, not 
broadly marketed. This traveller is 
no longer looking for the best hotel. 
They’re looking for something that 
can’t simply be replicated.”

Balancing global 
standards
Luxury hospitality brands are 
increasingly recognising that 
cultural relevance enhances, 
rather than compromises, 
international brand identity. Rohit 
Chopra, Area Commercial 
Director, India, Minor Hotels, sees 
localisation as a crucial part of 
delivering meaningful luxury 
experiences.

“We are redesigning experiences 
for the Indian market by 
combining international luxury 
standards with locally rooted, 
experience-led offerings. Our 
strategy focuses on culturally 
immersive stays, wellness-driven 
travel, personalised guest 
experiences, and expansion into 
emerging destinations.”
The integration of regional culture, 
wellness, sustainability, and local 
storytelling is becoming central to 
the guest experience. Rohit 
shares, “Key adaptations include 
integrating Indian heritage, 
regional design, and local culinary 
experiences into hotel concepts, 

expanding wellness offerings, 
catering to experience-focused 
travellers, and embedding 
sustainability and community-driven 
tourism into luxury experiences.”
India’s growing significance 
within the company’s global 
strategy reflects a wider industry 
trend. He adds, “India has 
emerged as a strategic growth 
market for Minor Hotels, driven by 
strong demand for luxury, 
wellness, and experience-led 
travel. With rising domestic 
tourism and an evolving affluent 
traveller base, India is becoming 
an increasingly important 
contributor to our long-term 
expansion strategy.”
The family, wellness and wedding 
effect Three themes consistently 
emerge when discussing Indian 
luxury travellers: family, wellness, 
and celebration. Multi-generational 
travel continues to influence how 
luxury resorts design 
accommodation, services, and 
experiences. Spacious villas, 
interconnected suites, private 
residences, and exclusive-use 
properties are increasingly being 
developed to cater to larger family 
groups.
Wellness has evolved from a 
supplementary offering to a 
central pillar of luxury travel.
Personalised wellness 
programmes, holistic therapies, 

mindfulness retreats, and 
longevity-focused experiences 
are attracting growing interest 
from Indian travellers seeking 
purposeful journeys.
Destination weddings remain one 
of India’s most influential 
contributions to global hospitality. 
Luxury resorts across the world 
have invested heavily in 
infrastructure, event planning 
capabilities, culinary expertise, 
and culturally intuitive service 
models to accommodate the 
scale and sophistication of Indian 
celebrations.
Vegetarian and wellness-oriented 
dining has also become an 
essential component of luxury 
hospitality. Fine dining 
establishments are expanding 
plant-based offerings and 
creating culinary experiences that 
align with evolving dietary 
preferences.
Together, these trends illustrate 
how Indian travellers are 
influencing luxury hospitality at 
every level, from design and 
operations to service philosophy 
and long-term planning. The 
world’s leading luxury brands 
increasingly recognise that India’s 
importance goes far beyond 
visitor numbers. It represents a 
market capable of shaping global 
travel trends and defining the 
future of luxury itself.

Rohit Chopra

PU B LIC EYE
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IN DI A N ESCA PA DE

From soaring over the Sahyadris to diving beneath the Arabian 
Sea, Maharashtra is redefining adventure tourism through a 

framework that blends safety, sustainability, and opportunity. 

- Tripti Jain

MAHARASHTRA
THROUGH

ADVENTURE
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Maharashtra is known for its 
vibrant cities, historic forts, cultural 
landmarks, and diverse 
landscapes. Today, a new narrative 
is unfolding across the state, one 
that invites travellers to look 
beyond traditional sightseeing and 
embrace experiences that awaken 
the spirit of exploration.

Maharashtra’s tourism story
Stretching from the spectacular 
Konkan coastline to the rugged 
Sahyadri mountain ranges, and 
from dense forests to winding 
rivers, Maharashtra possesses a 
natural canvas perfectly suited for 
adventure tourism. Trekking 
routes weave through ancient 
forts, coastal waters offer thrilling 
marine experiences, and open 
skies provide opportunities for 
aerial adventures. This rich 
geographical diversity has 
positioned the state as one of 
India’s most promising 
destinations for adventure seekers.
Recognising this immense 
potential, the Government of 
Maharashtra introduced the 
Adventure Tourism Policy on 
August 24, 2021, creating a 
structured and future-focused 
framework designed to 
encourage growth, attract 
investment, and establish high 
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standards of safety and 
professionalism across the sector.

Driving economic opportunity
Adventure tourism activities 
create opportunities for local 
guides, instructors, transport 
providers, hospitality businesses, 
equipment suppliers, and 
community - based enterprises. 
Rural and semi-rural destinations 
are particularly benefiting from 
increased visitor footfall and 
tourism-linked economic activity. 
By encouraging responsible 
tourism development across 
multiple regions, Maharashtra is 
creating pathways for inclusive 
growth that support local 
livelihoods while showcasing 

Dr. B. N. Patil

Shri. Sanjay Khandare

lesser-known destinations.
Shri. Sanjay Khandare, Principal 
Secretary (Tourism), Government 
of Maharashtra, highlights the 
broader significance of the 
initiative: "The Adventure Tourism 
Policy has a major role to play in 
the holistic development of the 
tourism sector in the state along 
with economic growth. The policy 
has a strong focus on ensuring the 
safety of tourists while promoting 
adventure tourism activities. There 
has been a steady growth in the 
interest for adventure tourism 
activities, which in turn has 
created job opportunities. This well 
- structured policy is further 
boosting the development of 
adventure tourism."

Balancing adventure with 
sustainability
Modern travellers increasingly 
value destinations that protect 
their natural and cultural heritage. 
Maharashtra’s approach 
recognises that sustainable 
tourism development is essential 
for long-term success. The policy 
encourages responsible practices 
that support environmental 
conservation and preserve the 
state’s natural assets. Adventure 
tourism activities are designed to 
promote appreciation of 

landscapes, ecosystems, and local 
communities while ensuring their 
protection for future generations.

Dr. B. N. Patil (IAS), Director, 
Directorate of Tourism, 
Government of Maharashtra, 
emphasises this broader vision: 
“Adventure tourism is not just 
about recreation for visitors; it is 
also about its contribution to the 
economic development of the 
state’s tourism sector. Special 
attention is being given to 
infrastructure development and 
tourism safety in adventure 
tourism sites. Under this policy, 
importance is given to preserving 
natural heritage in promoting 
tourism as well. Adventure tourism 
centres have been developed in 
many places in the state, creating 
more employment opportunities 
for the people in those areas.”
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Creating a framework for growth
Adventure tourism is increasingly 
emerging as one of the most 
dynamic segments of the global 
travel industry. Maharashtra’s 
policy arrives at a time when 
travellers are actively seeking 
immersive, experience-led 
journeys that combine 
excitement with meaningful 
engagement with nature. The 
policy applies to a broad 
spectrum of stakeholders, 
including adventure tourism 
operators, service providers, 
camps and resorts, aggregators, 
clubs, non-profit organisations, 
training institutes, and registered 
companies. Through this 
inclusive approach, Maharashtra 
has created an ecosystem that 
encourages participation from 
both established businesses and 
emerging entrepreneurs.
The response has been 

remarkable. Since the launch of 
the policy, the state has received 
809 applications related to 
adventure tourism activities. Of 
these, 692 operators have been 
granted official certification, 
reflecting strong industry 
confidence and growing 
interest in organised adventure 
experiences. This certification 
process serves as a significant 
milestone in professionalising 
the sector. It offers assurance to 
travellers, strengthens operator 
credibility, and creates a reliable 
framework that supports 
long-term industry growth.

Safety at the core of every 
adventure
As adventure tourism continues 
to gain popularity, Maharashtra 
has placed visitor safety at the 
heart of its development strategy. 
The policy establishes 
comprehensive guidelines that 
ensure every adventure activity is 
conducted with the highest 
standards of preparedness and 
responsibility. Operators are 
required to maintain equipment 
and infrastructure, engage 
qualified guides, and implement 
safety protocols appropriate to 
each activity. First-aid facilities, 
emergency response 
mechanisms, communication 
systems, directional signage, and 
risk - awareness measures form an 
integral part of the operational 
framework.
Special provisions have been 
introduced for activities 
conducted in sensitive locations, 
particularly within urban 
environments such as Mumbai, 
where organisers must coordinate 
with relevant authorities to ensure 
smooth management of safety 

and logistics. The policy also 
encourages transparent 
communication with participants. 
Tourists receive clear information 
regarding activity requirements, 
safety precautions, and operational 
procedures, helping them make 
informed decisions and enjoy their 
experiences with confidence.

State’s diverse adventure 
potential
The Sahyadri ranges provide ideal 
conditions for trekking, rock 
climbing, rappelling, and 
mountain expeditions. Historic 
forts such as Rajgad, Torna, 
Harishchandragad, and Lohagad 
have become iconic landmarks 
for adventure enthusiasts 
seeking both physical challenge 
and historical discovery. The 
Konkan coastline presents 
opportunities for parasailing, 
scuba diving, snorkelling, 
kayaking, and other water-based 
pursuits. Coastal destinations are 
increasingly attracting travellers 
eager to explore marine 
ecosystems while enjoying 
immersive outdoor experiences.
Rivers and reservoirs across the 
state support rafting, boating, 
and other recreational activities, 
creating opportunities for 
tourism development in both 
established and emerging 
destinations. Adventure tourism 
is also expanding into aerial 
experiences, with activities such 
as paragliding and parasailing 
offering visitors a unique 
perspective of Maharashtra’s 
breathtaking landscapes.
As travellers continue to seek 
journeys that combine thrill, 
discovery, and authenticity, 
Maharashtra offers an invitation 
that is increasingly difficult to 
resist. From mountain peaks and 
forest trails to coastal waters and 
open skies, the state is opening 
the door to a new era of 
exploration where adventure 
meets opportunity, and every 
landscape becomes a gateway to 
unforgettable experiences.
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As luxury travel enters a new era shaped by 
authenticity, wellness, and meaningful connections, 
Mandarin Oriental, Bangkok continues to evolve with 
remarkable elegance.
Anthony Tyler, General Manager, Mandarin Oriental, 
Bangkok shares about the legacy hospitality.

-Tripti Jain

Luxury’s most
enduring address

Mandarin Oriental

Anthony Tyler

Bangkok

24



For 150 years, Mandarin Oriental, 
Bangkok has stood gracefully 
along the banks of the Chao 
Phraya River, welcoming royalty, 
literary legends, global leaders, and 
discerning travellers from every 
corner of the world. Its journey 
reflects a careful balance between 
honouring an extraordinary legacy 
and embracing the expectations of 
a new generation of travellers who 
seek experiences rich in emotion, 
culture, and personal significance. 

Heritage in motion
Many heritage properties preserve 
the past. Mandarin Oriental, 
Bangkok brings it to life.
Recent enhancements across the 
hotel have been guided by a 
philosophy of thoughtful 
evolution, ensuring that modern 
luxury seamlessly complements 
the character that has defined the 
property for generations.
“As Mandarin Oriental, Bangkok 
celebrates its 150th anniversary, we 
remain deeply committed to 
preserving the heritage, grace, and 
legendary service that have defined 
the hotel for generations, while 
continuing to evolve thoughtfully 
for the modern traveller.
Today’s guests seek experiences 
that feel personal, authentic, and 
meaningful. Our recent 
restoration, together with the 
continued evolution of our culinary 
and wellness offerings,
reflects this naturally. Experiences 
such as Anne-Sophie Pic at Le 
Normandie, The China House by 
Chef Fei, and Baan Phraya honour 
both our legacy and Bangkok’s 
contemporary cultural energy, 
ensuring the hotel remains 
timeless while continuing to feel 
relevant to each new generation of 
guests,” says Anthony.
This approach has enabled the 
property to remain one of the most 
respected names in global 
hospitality. Guests experience the 
grandeur of a legendary institution 
while enjoying contemporary 
comforts designed around their 
individual preferences.

The art of feeling known
Mandarin Oriental, Bangkok has 
elevated this principle into an art 

form. Every interaction, 
recommendation, and thoughtful 
gesture is designed to create a 
sense of familiarity and belonging. 
Guests are welcomed not merely 
as visitors, but as individuals whose
preferences and aspirations matter.
Anthony explains, “What 
continues to distinguish Mandarin 
Oriental, Bangkok is the 
connection we create with our 
guests through intuitive, gracious, 
and personalised service refined 
over 150 years. Beyond our iconic 
riverside setting, guests are drawn 
to experiences that feel 
memorable, whether through 
wellness journeys at The Oriental 
Spa or dining experiences at 
Anne-Sophie Pic at Le Normandie, 
The China House by Chef Fei, and 
Baan Phraya. It is this combination 
of service, cultural connection, and 
a strong sense of place that 
continues to make the hotel so 
enduringly special.”
A favourite among Indian travellers
The relationship between India and 
Thailand has grown stronger over 
the years. For Mandarin Oriental, 
Bangkok, the Indian market 
continues to play a significant role 
in its international strategy. 
Travellers from India are 
increasingly seeking experiences 
that blend luxury with authenticity, 
creating opportunities for deeper 
engagement and tailored offerings.
Elaborating more on this Anthony 
shares, “The Indian outbound 
market is incredibly important to 
Mandarin Oriental, Bangkok, 
particularly as we continue to see 
strong demand for family travel, 
milestone celebrations, wellness 
retreats, and culinary-led 
experiences. Indian travellers value 
authenticity, warmth, and 
personalised hospitality, which 
aligns naturally with the spirit of 
our hotel. From bespoke itineraries 
and multi-generational stays to 
curated dining experiences and 
wellness programmes, we 
continue to tailor our offerings 
thoughtfully for this sophisticated 
and evolving market.”
From destination weddings and 
family gatherings to wellness 
escapes and culinary discoveries, 
the hotel has successfully 
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positioned itself as a preferred 
choice for affluent Indian travellers 
seeking exceptional experiences in 
Southeast Asia.

The new luxury language
Mandarin Oriental, Bangkok has 
embraced this evolution by 
curating experiences deeply 
connected to the destination. 
Wellness programmes, cultural 
encounters, and distinctive dining 
experiences allow guests to 
engage with Bangkok in a way 
that feels authentic and 
transformative.
Anthony says, “Today’s travellers 
are increasingly seeking 
experiences that feel more 
meaningful and connected to the 
destination. Wellness, privacy, 
cultural authenticity, and 
emotional connection have 
become central to modern luxury 
travel. At Mandarin Oriental, 
Bangkok, we continue to evolve by 
curating experiences rooted in the 
character of Bangkok, from 
wellness journeys to dining and 
cultural experiences. Throughout 
this evolution, we remain 
grounded in the service 
philosophy that has defined the 
hotel for a century and a half.”

Partnerships beyond 
transactions
Travel advisors and trade partners 
continue to play a vital role in 
shaping luxury travel decisions 
around the world. The brand views 
these relationships as long-term 
partnerships built on trust, 
collaboration, and shared success. 
The hotel actively invests in 
nurturing these connections 
through engagement initiatives, 
educational programmes, and 
immersive experiences that allow 
partners to understand the 

property’s unique story firsthand.
Anthony emphasises, “Our travel 
trade partners play an important 
role in sharing the story of 
Mandarin Oriental, Bangkok with 
travellers around the world, and we 
value these relationships greatly. 
We work closely with our partners 
through regular communication, 
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educational experiences, and 
opportunities to experience the 
hotel firsthand. As we celebrate our 
150th anniversary, these 
collaborations continue to be an 
important part of how we share the 
heritage and ongoing evolution of 
Mandarin Oriental, Bangkok 
internationally,” Tyler shares.

Crafting the next chapter
As the hospitality industry 
continues to evolve, the future 
belongs to brands that can create 
genuine connections while 
remaining true to their essence. 
The brand enters its next chapter 
with a clear vision centred on 
craftsmanship, wellness, cultural 
authenticity, and personalised 
service. The hotel’s future is being 
shaped by the same values that 
established its reputation more 
than a century ago, enhanced by a 
contemporary understanding of 
what luxury means today.
Anthony concludes, “My vision is 
for Mandarin Oriental, Bangkok, 
long considered the Grande Dame 
of hospitality in Thailand, to 
continue shaping hospitality 
through personalised service, 
cultural authenticity, and a strong 
sense of heritage. As 
luxurycontinues to evolve, we 
believe distinction will increasingly 
be shaped by connection, 
craftsmanship, wellness, and 
meaningful experiences rather 
than excess alone. While 
continuing to innovate 
thoughtfully, we remain deeply 
committed to preserving the soul, 
heritage, and spirit that have 
defined Mandarin Oriental, 
Bangkok for 150 years.”

A legacy that flows
Great hotels leave an impression. 
Iconic hotels become part of a 
traveller’s personal story.
Mandarin Oriental, Bangkok 
continues to occupy a rare position 
in global hospitality, where 
heritage feels alive, luxury feels 
meaningful, and service feels 
deeply personal. Its 150-year 
journey stands as a testament to 
the enduring power of 
authenticity, thoughtful evolution, 
and genuine human connection.
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CRUISE ODYS SEY

Somewhere between Roberto’s morning coffee, Nobu dinners, strawberries and 
cream after “Wimbledon”, and evenings spent watching White Lotus from my 
balcony, I forgot what day of the week it was. And that, perhaps, is the greatest luxury 
Crystal Serenity offers.

-Bharti Sharma

Serenity
Crystal

The Rhythm of the Sea, the Grace of

28



I knew I was in trouble the moment 
I started missing my suite while I 
was still on the ship.
My five-night voyage from Colombo 
to Mumbai aboard Crystal Serenity 
turned out to be one of those rare 
travel experiences where 
everything simply worked. There 
were no grand gestures or 
over-the-top attempts to impress. 
Instead, there was thoughtful 
service, exceptional food, beautifully 
designed spaces and an 
atmosphere that made slowing 
down feel effortless.
By the time Mumbai appeared on 
the horizon, I wasn’t ready to leave.

The Art of Making Guests 
Feel at Home
Embarkation was seamless. Before I 
knew it, I was onboard and being 
introduced to Roberto, my Italian 
butler, who quickly became a familiar 
presence throughout the voyage.
Luxury hospitality often talks about 
personalised service, but Roberto 
embodied it effortlessly. Within a 
day, he seemed to know my routine 
better than I did. My morning coffee 
appeared exactly when I wanted it, 
the suite was always immaculate, 
and every small request was 
handled before it became a request.

What I appreciated most was that 
nothing ever felt scripted. The 
warmth felt genuine. In many ways, 
Roberto set the tone for what I 
would experience across the ship.
Crystal Serenity is undeniably 
luxurious, but not in the flashy 
sense. There are no unnecessary 
displays of extravagance. The ship 
feels elegant, sophisticated and 
quietly confident. The luxury here is 
in the details. Crew members 
remember your name. Service 
appears before you need it. Public 
spaces never feel crowded. It is the 
kind of luxury that doesn’t need to 
announce itself.
Warm smiles seemed to follow me 
everywhere.

Where the Sea Became Part 
of the Room
My Sapphire Veranda Suite became 
my home for the voyage, though 
“suite” hardly feels like the right 
word. Like much of Crystal Serenity, 
it struck a balance between comfort 
and understated elegance.
There was plenty of room to settle 
in. A comfortable sitting area 
became my morning workspace, 
the walk-in wardrobe easily 
accommodated my chronic 
overpacking, and thoughtful 

touches throughout the suite made 
longer stretches at sea feel 
effortless.
What surprised me most, however, 
was the sense of space.
Cruise cabins are not typically 
known for their generous 
proportions, but this felt different. 
The bathroom alone was larger 
than those found in many city 
hotels, with ample storage, a 
spacious shower and enough room 
to move around comfortably.
Yet it wasn’t the wardrobe, the 
minibar or even the bathroom that I 
remember most.
It was the veranda.
Every morning began the same 
way. I’d step outside with a cup of 
coffee and watch the ocean unfold 
before me.
No emails. No meetings. No 
notifications competing for attention.
Just the sea.
As the days passed, the balcony 
became less of an amenity and more 
of a ritual. Whether it was a quiet 
sunrise, a pause between activities or 
a few moments of solitude before 

dinner, I found myself returning to it 
again and again.
Out there, with nothing but water 
on the horizon, time seemed to 
move differently.

Crystal‛s Biggest Problem: 
There Is Too Much To Do
Before boarding, I diligently studied 
the Crystal Before You Sail Guide. It 
helped me navigate everything 
from dining reservations to onboard 
activities. It also convinced me that I 
would somehow maintain an active 
fitness routine during the voyage. As 
a result, I packed four gym outfits.
I used one.
In my defence, Crystal Serenity 
makes it remarkably difficult to stick 
to any self-imposed schedule. Every 
day seemed to present another 
temptation: a fascinating lecture, 
live music drifting through the 
lounges, a production show, a 
leisurely lunch that stretched into 
the afternoon, or a film at the 
cinema that felt impossible to resist.
What impressed me most was how 
effortlessly the entertainment 
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blended into the rhythm of life 
onboard. There was always 
something happening, yet nothing 
felt forced or over-programmed. 
Guests could fill every hour of the 
day with activities or simply find a 
quiet corner and watch the ocean 
roll by.
Both approaches seemed equally 
acceptable.
That flexibility is one of Crystal 
Serenity’s greatest strengths. The ship 
offers plenty to do without ever 
making you feel obliged to do any of it.
As for the gym, it never really stood a 
chance.
Between the conversations, the 
entertainment, the dining and the 
simple pleasure of being at sea, I found 
far better ways to spend my time.
I have no regrets.

Dining That Deserves Its 
Own Voyage
Food can make or break a cruise. On 
Crystal Serenity, it became one of 
the main reasons I looked forward 
to each day.
I genuinely cannot remember a 
single craving that wasn’t satisfied.
One evening I found myself 
enjoying beautifully executed Asian 
cuisine at Umi Uma by Nobu 
Matsuhisa, the only Nobu restaurant 
at sea. The dishes carried the chef’s 
signature blend of Japanese 
precision and Peruvian influences 
and easily rivalled many land-based 
restaurants.
At Osteria d’Ovidio, handmade 
pastas, perfectly grilled meats and 
comforting Italian flavours made 

For bookings & more information, please visit 

www.cruiseprofessionals.in/crystal or call luxury
counsellors of Cruise Professionals at toll free
1800-103-0306 or +91 73037 52225 for Sales Support.

every meal feel like an occasion.
Even breakfast became something 
to look forward to.
The spread was extensive without 
feeling excessive. Fresh fruits, 
healthy options, artisanal breads, 
made-to-order egg dishes and 
enough pastries to derail anyone’s 
nutritional intentions were all 
thoughtfully presented.
Crystal understands something 
important about travellers.
We want to indulge.
But we also want to feel slightly less 
guilty about it.
The breakfast offerings somehow 
managed to accommodate both.

High Tea, “Wimbledon” and 
Life at Sea
One of my favourite things about 
Crystal Serenity was how easily one 
could move from activity to activity 
without ever feeling rushed.
One afternoon, I discovered that 
Crystal Serenity has its own version of 
Wimbledon on Deck 12.
Technically, it is a paddle tennis court.
In my mind, however, it was 
Wimbledon.
Conveniently, strawberries and 
cream appeared later at high tea, 
which only strengthened the 
illusion. For a brief moment 
somewhere in the Arabian Sea, I felt 
oddly connected to Centre Court.
The high teas themselves became a 
highlight of the journey. Beautiful 
pastries, delicate sandwiches, 
excellent tea and ocean views make 
for a difficult combination to resist.
In fact, I suspect I may have missed 

a few spectacular sunsets because I 
was too busy attending high tea.
A trade-off I am prepared to defend.

The Art of an Evening Well 
Spent
The evenings onboard had a 
rhythm all their own.
Guests emerged impeccably 
dressed, cocktail glasses appeared, 
music drifted through the lounges 
and the ship seemed to take on a 
different energy altogether. 
Everywhere I looked, people were 
settling into their own version of the 
perfect evening.
Some nights, I joined them.
There were performances to watch, 
live music to enjoy and plenty of 
lively corners of the ship where 
conversations stretched well into 
the night. I even found myself 
spending more time than expected 
in the gaming area, where a quick 
visit had a habit of turning into a 
much longer one.
Other evenings were considerably 
quieter.
I’d retreat to my balcony, settle into a 
chair and watch the Arabian Sea 
disappear into darkness. 
Sometimes I would read. 
Sometimes I would simply stare at 
the horizon. And occasionally, I 
happily binge-watched a few 

episodes of White Lotus on the 
tablet provided in the suite.
What I loved most was that Crystal 
Serenity never seemed to dictate 
how a guest should spend their 
time. Whether you wanted a lively 
evening filled with entertainment or 
a quiet night alone with the sea, 
both felt equally rewarding.
That, perhaps, is one of the greatest 
luxuries of all.

Why Crystal Serenity Stays 
With You
Luxury is often associated with having 
more—more space, more choice, more 
indulgence.
What struck me most about Crystal 
Serenity was something else entirely.
It was the rare opportunity to slow down.
For five days, the usual rush of daily 
life gave way to leisurely breakfasts, 
unhurried afternoons and evenings 
that unfolded exactly as I wanted 
them to. Somewhere between 
Colombo and Mumbai, the sea 
quietly reset my sense of time.
And perhaps that’s why the voyage 
has stayed with me long after 
disembarkation.
Not because of any single meal, 
suite or show, but because it 
reminded me how good it feels to 
occasionally do less.

Cruise Professionals, specialising in luxury, premium and 
expedition cruises, delivering personalised cruise experiences 
and expert travel solutions to Indian travellers for 18 years.
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TR AVEL THER A PY

          UDAIPUR
        PALACE

Somewhere between rose-petal 
welcomes, leisurely breakfasts, 
restorative spa treatments and endless 
views of the Aravallis, I remembered 
what it feels like to slow down.

- Bharti Sharma

Of Panthers, Pichwais
and Quiet Luxury

FAIRMONT
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When the Rains
Awaken
the Heart of India: 
MONSOON JOURNEYS THROUGH

MADHYA PRADEH

Roads Washed in Romance
Enjoy the serenity of the landscape with compelling road journeys. The 
Mandu–Maheshwar stretch is particularly evocative in the monsoon. 
Rain-softened medieval palaces, cloud-wrapped ramparts, and the 

beauty. Heritage walks in light rain transform stone corridors into 
contemplative spaces.

Into the Satpuras: Where Mist Meets Memory

ings by the river set the tone. Pachmarhi, revived by rain, reveals 

forest trails that celebrate silence as much as scenery. 

Hidden Valleys and Quiet Escapes
valley viewpoints reward those seeking stillness. Patalkot, a secluded 
horseshoe-shaped valley, comes alive with trickling waterfalls, lush 

Wildlife in the Rain: A Rare Perspective
ushers in a rare opportunity for wildlife photography in the buffer 
zones of Kanha, Bandhavgarh, Pench, and Satpura – with forest paths 
unmarked by crowds, quieter viewpoints and diffused light. Immerse 
yourself in guided nature walks that reveal fresh pugmarks on soft 

populations that explore in colour. 

Slow Travel, Deep Connection
Cycling trails around forest fringes and villages allow travelers to 

Pradesh Tourism with safety and conservation in mind—expert 

and habitat are respected. 

Flavours of the Monsoon
Monsoon journeys in Madhya Pradesh are more about intima-
cy than mere spectacle - about clouds drifting through forests, 
peacocks calling at dusk, and landscapes rediscovered in their 
most honest form. Soak it in with a dash of local cuisine - 

gosht korma — best when savoured against a rain-cooled 
backdrop.

To travel through the heart of India when it rains is to witness 
renewal in real time. It is to drive through mist and emerge into 
sunlight, to hear forests hum with life, to watch ancient stones 

lifetime.

Jahaz Mahal, Mandu

Ahilya Fort, Maheshwar

Sabarwani Homestay, Pachmari Tamia Hill Station

Follow us on:  For more information please visit:  www.mptourism.com | 
www.tourism.mp.gov.in | info@mp.gov.in

























Visit our dedicated trade website   centarahotelsresorts.com/b2b

GET TO KNOW CENTARA
WITH UNBEATABLE TRAVEL INDUSTRY RATES

The world is yours to explore. Across Thailand, Laos, the Maldives,
Vietnam, Nepal, Japan and more, find a place where you truly belong.
This is the essence of Centara Hotels & Resorts.

Whether your clients are planning a family beach holiday, an immersive
cultural experience or an exciting urban getaway, Centara’s signature
hospitality, warm Thai family values and world-class service will be at
the heart of their stay anywhere in the world.

THE
PLACE TO BE

Centara Karon Resort Phuket




