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EDITORS LETTER
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Theve is av old Saying that the gvass is always qveenev ow the othev Side. (v tvave| howevev the qvass is usually gveenev
at he vext destination {lhe vext hotel opeving, the next {light the vext fawiliav aivpovt ounge. And if | am |peing
completely hovest ouv industry has pecome vathev qood at vomanticising the hustle. The eavly wovwing fliglts. The
ved—eve jounveys The pack—to—lack meetings The “landed two houvs aqo flying out agaiv towovvow" conversations
that have Somelon pecowe paddes of hovouv. [ may have |peen quilty of it myself.

Uet the oldev [ get, the wove ( vealise that while tvavel may e alpout wmovement life cevtainly isw't The trick lies
Somenbeve in petween (Nhat wmalces this wmoment pavticulavly fascinating is that the industvy iself Seews to e
expeviencing a Similav contvadiction, (ndia’s domestic tvave| Stovy continues to wove from strength to stvength qroning
at a pace few would have imagived a decade aqo. Meanwhile, outpound tvavel finds itself vaviqating a diffevent veality.
Aivlive frequencies ave peing adjusted, cevtain voutes ave fisappeaving altogetirey avd tvavellevs ave wovking with a
sligitly swallev map than they weve a yeav ago, But as the saying qoes, whew ove doov ¢loses, another opens,

ew destinations ave Stepping into the spotlight. Emevging touvism poavds ave Seeing oppovtunity wheve others see
challenge. And tvavellevs, pevhaps unfnoningly, ave expanding theiv hovizows v ways tihey vever expected /S fov wme, May
deliveved avave suvpvise [ didw't tvavel. Fov Someone whose [ife iS often measuved in poavding passes vathev thav calendav
dotes, that felt uausually stvange. | aw still vot entively Suve | have processed it. Bout pevhaps staying still every once in
awbile isw't such a pad thing. (While vemained qrounded, wmy wing cevtainly wasn't. The month offeved a chavce to focus
o view ifeas, upcoming projects avd Sowe exciting initiatives that will unfold ovev the vemaindev of the year.

Of couvse, Tvave| Tuvtle was vevev standing still. My team was evevymbheve, Fvom [wdalpa in South Afvica to (uxuvy
hospitality Showcases and destivations acvoss the gloje, they vetuvved with Stovies, convevsations and insiqlrts that have
Shaped this issue.

[nSide these pages you'l| find Sowe exceptioval propevties including Chiva—Som Mandavin Oviental Banglol and
AAHAASA Collection in Svi Lanka. (A)e also explove how (ndian tvavellevs ave increasingly influencing thre qlofal (uxuvy
(andScape, not wevely as visitovs lput as tastemalers whose prefevences ave shaping expeviences avound the wovld.

They say qood things come to those who wait.

Thanlfully, you wow't have to wait much (ovgev.

s always, we hope you enjoy veading this issue as much as we enjoyed putting it togethrer.
Happy Reading.

-

Bharti Sharma
Editor

ﬂ O : travelturtlemag
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Unveiling
Borneo’s Newest Jewel

Club Med Borneo, Malaysia
Opening November 2026

Escape to a 17-hectare beachfront paradise where
lush rainforest meets the South China Sea.

Club Med Borneo introduces its signature Premium
All-Inclusive experience to the heart of Sabah —
offering Indian travellers an unmatched blend of
adventure, nature, and relaxation.

Just 2 hours
from Kota Kinabalu International Airport
via Malaysia.

3N starting from

USD 687 person

Twin Sharing Superior Room*

Premium All-Inclusive with Exclusive
Collection Space:* Gourmet dining, open
bar, and over 30 land and water activities.

The Heartbeat of Borneo: Experience local Family and Kids: Nature’s Thrills and Treasures:

immersion from lively markets to ancestral Dedicated clubs for ages 4-17, Trek lush jungle trails to
traditions and Sabah’s vibrant heritage plus our signature Amazing cascading waterfalls, or seek

tapestry, discover true island authenticity. Family! program. thrilling encounters with wildlife.

f O /ClubMed www.clubmed.asia

i @[e) 70 NE* X
Velisdor pet? P
Included !
X All-day Kids club Sports & Entertai t
Accommodation dining Ids clubs Wellness Activities Open bar ntertainmen

*lmages are artist impressions intended for illustrative purposes only.

Secure your reservation today!

Rohan Kulkarni | +91 9821974999
rohan.kulkarni@clubmed.com

Subscribe to
newsletter
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Now earn & redeem . —
Maharaja Points.on:

Air India Maharaja points now valid on
Air India Express

Air India has expanded its Maharaja Club loyalty
programme, enabling members to earn and redeem
Maharaja Points on Air India Express flights to over 55
destinations across South, Southeast and West Asia. The
enhancement offers greater value and flexibility for
frequent flyers across the Air India Group network.

Asego launches
visa rejection
7= cover amid
& rising visa
l & uncertainty
As India’s travel landscape continues to evolve, travellers across
destinations are facing challenges related to visa appointment
bookings, longer processing timelines and stricter scrutiny;
and geopolitical tensions and evolving immigration policies
are further contributing to the uncertainty. Asego’s Visa
Rejection Protection is designed to protect travellers against
financial losses caused by unexpected visa rejections. The
product offers coverage of USD 500 for losses incurred on
non-refundable flight expenses, hotel bookings, and prepaid
activities, minimising the financial impact caused.

Norwegian Cruise Line® reveals grand opening date

for Great Tides Waterpark

Norwegian Cruise Line (NCL) has announced the opening of Great Tides
Waterpark at Great Stirrup Cay in the Bahamas on September 4, 2026.
Spanning nearly six acres, the family-friendly attraction will feature the
170-foot Tidal Tower, industry-first Breakwater Blasters water coasters,
multiple body, mat and tube slides, and immersive experiences for
guests of all ages. Highlights include the Whitewater Dash body slides,
Rapid Mat Racers, and the Tropic Storm and Tropic Spiral tube slides,

designed to deliver high-energy thrills and adventure.
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Via East DMC
expands
presence with
new Sales &
Marketing office
in Canada

& USA

Via East DMC has opened a new Sales & Marketing
Office for Canada and the USA, strengthening its North
American presence and supporting the promotion of its
specialist destination brands across Japan, South Korea
and Taiwan.

Dusit Hotels and Resorts expands Well-
Fest2026

Dusit Hotels and Resorts, Dusit International’s global portfolio of
luxury retreats, wellness resorts and lifestyle hotels, is
celebrating the 5th edition of Well-Fest 2026 throughout June.
Inspired by Global Wellness Day and themed ‘Reset | Reconnect
| Reignite, the month-long initiative offers restorative wellness
experiences focused on emotional well-being, better sleep,
mindfulness, meaningful connections and healthier lifestyles.




TRULY YOURS DMC

OA MAURITIUS LUXURY COLLECTION

SHANGRI-LALE THE OBEROI MARADIVA VILLAS
TOUESSROK BEACH RESORT RESORT & SPA

THEBAY CLUB SHANTI MAURICE FOUR SEASONS RESORT
AT ANAHITA

AT ANAHITA
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For bookings & offers, please do contact our team as per the below
mentioned details.

Saroj Jena ‘ Jaleel Aubeeluck
coo - Director
M: +91 98111 90446 ' M: +230 5784 5717

E:saroj@oa-dmc.com 0 E;jaleel.mru@oa-dmc.com

Sneha : M:+9198928 62205 | E: ops.mru@oa-dmc.com
Sheetal: M:+9198204 78247 | E: ops.mrul@oa-dmc.com
Umar : M:+9197730 35519 | E: ops.mru3@oa-dmc.com




COMMUNIQUE

Air India Express launches direct =l SN

Bengaluru-Phuket flights IATO launches ‘Swachh Paryatan Abhlyaan
Air India Express is strengthening its international to promote Cleanliness, Responsible Tourism,
network with the launch of new direct flights and Heritage Conservation

connecting Bengaluru and Phuket, further expanding The initiative brought together IATO members,
connectivity between India and Thailand while tourism professionals, students, local stakeholders,
spcering gening s o oo s e | ' i i 5 shres s o
June 1, 2026. The new route is expected to enhance creating awareness about maintaining cleanliness at
travel options for Indian tourists seeking direct access monuments and tourist destinations, promoting civic
to one of Thailand’s most popular leisure destinations, responsibility, encouraging respectful behaviour

while also supporting tourism, business travel, and towards tourists, and preserving India’s rich heritage

regional connectivity between the two countries. el e e,

Egyptair celebrates 94 years in India with a
grand industry evening

Egypt's national flag carrier, Egyptair, hosted a celebration evening in New
Delhi to commemorate the airline’s 94th anniversary, bringing together
200+ distinguished guests including members of the travel trade
fraternity, aviation leaders, corporate partners, diplomats, and
distinguished guests. The evening was hosted by Mr Amr Aly, Country
Manager, Egyptair, marking a significant milestone in the airline’s
growing engagement with the Indian market, while also celebrating the
deepening cultural, tourism, cinema, and aviation relationship between
India and Egypt.

StarDream
Cruises
appoints
TravClan as

) -
. '3 # greefs tr :idl :g:gs Avani+ Barbarons Seychelles’ strengthens
9 presence in the Indian MICE & wedding

TravCIan appointed as the Preferred Sales Agent (PSA) market

for StarDream Cruises in India. The partnership aims to Avani+ Barbarons Seychelles welcomed a distinguished
strengthen and modernise cruise distribution across the delegation of leading Indian travel, event, luxury wedding and
Indian travel trade ecosystem by making cruise products aviation professionals for a dedicated MICE event, showcasing
the resort's exceptional potential for destination weddings,
luxury celebrations, group travel and high-end experiential
journeys in Seychelles.

more accessible, scalable, and easier to sell for travel
agents across the country.
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LIVE WIRE

First-Class To Forever

Not long ago, luxury travel was
defined by excess.

The bigger suite. The rarer vintage.
The private island. The yacht
anchored in impossibly blue waters.
Today, a new kind of luxury is
taking shape. One that has little to
do with thread counts or
champagne labels and everything
to do with time.

Time with energy. Time with
vitality. Time without disease.
Across the world's most exclusive
resorts and wellness sanctuaries,
affluent travellers are investing in
something once considered
impossible to buy: a healthier,
longer life.

Longevity tourism, once a niche
corner of the wellness industry, is
rapidly becoming one of travel's
most compelling movements.
From Swiss medical retreats and
Japanese Blue Zones to
Mediterranean islands where
centenarians thrive, travellers are
seeking experiences that
promise more than memories.
They are seeking transformation.
And perhaps for the first time in
travel history, the ultimate
souvenir isn't something you
pack. It's something you take
home within yourself.

Champagne Is Out.
Biomarkers Are In.

The modern luxury traveller
has evolved.

Five - star hotels are still desirable,
but increasingly they are expected
to deliver more than indulgence.
Today's travellers want outcomes.
Better sleep.

Reduced stress.

Improved fitness.

Sharper mental performance.

A biological age younger than
the one printed on their passport.
At Switzerland's legendary
Clinique La Prairie, guests
undergo sophisticated health
assessments and personalised
longevity programmes designed
to optimise wellbeing from the
inside out. The property has
become synonymous with the
longevity movement, attracting
everyone from royalty to business
leaders seeking a proactive
approach to ageing.

In Spain, SHA Wellness Clinic has
built a devoted international
following through its blend of
cutting-edge medical science,
nutrition and holistic wellness.
Meanwhile, Thailand's iconic
Chiva - Som continues to attract
discerning travellers seeking life -
enhancing experiences rather
than conventional holidays.

The shift is unmistakable.

Luxury is no longer about
escaping reality.

It's about extending the best
parts of it.



Where Centenarians

Call Home

While longevity clinics are
attracting headlines, some of the
most valuable lessons can be
found far from laboratory testing
and advanced diagnostics.

They exist in small Vvillages,
coastal communities and remote
islands where people routinely
celebrate their 90th and 100th

birthdays.
The Blue Zones have become
modern pilgrimage sites for

longevity travellers.

In Okinawa, Japan, elders remain
active and socially connected
well into old age. In Sardinia, Italy,
daily movement and strong
family ties remain central to life.
In Costa Rica's Nicoya Peninsula,
purpose, simplicity Elglel
community continue to shape
everyday routines.

These destinations offer a
powerful reminder that longevity
isn't solely about technology.

It is often about culture.
Travellers leave not only inspired
by the scenery but transformed
by the rhythms of life they
encounter.

The leisurely shared meals.

The afternoon walks.

|
¢

w
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The emphasis on connection over
consumption.

Perhaps the greatest luxury of all
is learning how to slow down.

The Billion-Dollar Pursuit
of More Time

Longevity has become one of the
most lucrative opportunities in
global travel.

Industry analysts estimate the
broader wellness economy to be
worth trillions of dollars, with

longevity emerging as one of its
fastest - growing segments. Hotels
are partnering with medical
experts. Luxury resorts are
introducing genetic testing and
preventive health programmes.
Cruise lines are launching wellness
- focused itineraries.

The demand is coming from a
surprising audience.

Not retirees.

Not pensioners.

But high - performing professionalsin
their thirties, forties and fifties who
view health as their greatest asset.
They are investing in longevity
today because they understand
that healthy ageing begins long
before old age arrives.

The New Status Symbol

For decades, luxury was displayed
through possessions.

Today, it is increasingly expressed
through wellbeing.

The entrepreneur who

prioritises sleep.

The executive who books a
longevity retreat instead of a
shopping holiday.

The traveller who returns home
healthier than when they left.
Healthspan, the number of years
spent in good health, is becoming

the ultimate measure of success.
In a world obsessed with
productivity and performance,
feeling younger may prove more
valuable than looking younger.

Checking Into The Future
The future of travel may look
remarkably different from the past.
Tomorrow's hotels could offer
personalised wellness
programmes based on genetic
data, sleep patterns and biological
age. Al-powered health
assessments may become as
common as concierge services.
Entire destinations may
position themselves EH
longevity ecosystems rather
than holiday hotspots.

Yet amid all the technological
advances, the essence of longevity
remains beautifully simple.

Move often.

Eat well.

Stay curious.

Cultivate meaningful relationships.
Travel widely.

Because if longevity tourism has
taught us anything, it is that living
longer isn't the real aspiration.
Living better is.

And increasingly, the journey
begins with a boarding pass.
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Meet,
Connect.
Achleve.

Barbarons Seychelles

Host conferences, incentive groups and corporate

events in a stunning beachfront setting in the

Seychelles.

Flexible venues, engaging experiences and island

hospitality come together to create productive

meetings and unforgettable moments.

090

e

UP TO 200
GUESTS

Theatre capacity
up to 200
delegates

Theatre | Classroom | U-Shape | Boardroom | Banquet | Cocktail | H-Square

200 150

I

1

MULTIPLE TEAM
VENUES BUILDING
Takamaka Island
Ballroom, Foyer, adventures,
Terrace & beach activities
Breakout Areas
CAPACITY AT A GLANCE

50

120

S

2
£oS
=

BEACHSIDE
PARADISE

Stunning ocean
views in the
Seychelles

300 40

FLEXIBLE MEETING VENUES

Total privacy. Total flexibility. Exclusively yours.

25 MINS FROM AIRPORT

Barbarons, Grand Anse Mahé, Seychelles

reservations.vbar@avanihotels.com

+248 4 673000
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Hospitality
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From wellness retreats and family-centric

villas to destination weddings and personalised
experiences, Indian travellers are shaping the
future of global luxury hospitality like never before.

-Tripti Jain




Every generation redefines what
exclusivity, comfort, and aspiration
mean to them. Today, one market
is driving that evolution with
remarkable speed and influence:
India. Across continents,
hospitality brands are paying
closer attention to Indian travellers
than ever before. Their preferences
are influencing product design,
culinary offerings, wellness
programmes, accommodation
formats, and even long-term
business strategies. The shift
reflects more than rising spending
power. It represents the arrival of a
traveller who is globally aware,
culturally confident, digitally
connected, and increasingly
drawn to experiences that deliver
emotional value.

The modern Indian luxury traveller
is moving beyond traditional
markers of indulgence. Private

journeys, authentic cultural
encounters, wellness-focused
escapes, immersive dining

experiences, and meaningful
family moments have become the
new language of luxury. As
affluent Indians continue to
explore the world with greater
frequency Eglel purpose,
international hospitality brands are
responding with experiences that
feel more personalised, intuitive,
and culturally relevant.

Few markets have captured the
attention of global hospitality
leaders quite like India. Strong
economic growth, rising
disposable incomes, expanding
entrepreneurial wealth, and
increasing international exposure
have created a luxury travel
audience that is both influential
and aspirational. Christine
Galle-Luczak, Founder & CEO,
Heavens Portfolio, believes India is
rapidly becoming one of the
world's most significant luxury
travel source markets.

PUBLIC EYE

Christine Galle-Lucz.';nk
\ gy

“India is already emerging as one
of the most exciting and influential
luxury travel markets globally, and
this momentum  will only
accelerate over the next decade.
What is particularly remarkable is
the evolution of the Indian
traveller. They are increasingly
well-travelled, discerning, and
emotionally invested in
meaningful experiences rather
than simply material luxury. We
have witnessed a significant shift
ligelag} traditional luxury
consumption towards experiential
and transformative travel.”

Her observations reflect a broader
industry reality. Luxury travellers
from India are increasingly
venturing beyond familiar
destinations Elglel seeking
experiences rooted in authenticity,
privacy, and personal enrichment.
Wellness retreats in remote

locations, expedition-style
journeys, cultural immersion
programmes, and highly curated
itineraries are becoming

increasingly popular.

Christine also  believes the
industry’s understanding of India
has matured significantly over the
years. She says, “One of the biggest
misconceptions is that Indian
travellers remain purely
price-sensitive or predominantly
last-minute  bookers.  Today's
luxury Indian traveller is incredibly
informed, global in outlook, and
wiling to pay for exceptional

experiences that offer value and
personal relevance.
Understanding nuances around
food preferences, family dynamics,
celebrations, wellness, and service
expectations is essential.”

Luxury travel today is less about
possessions and more about
stories, emotions, and memories.
That transformation is particularly
visible among Indian travellers.
According to Saloni Mahajan
Narang, Owner & Founder, Paras
Corporation, a younger generation
of affluent consumers is driving this
shift towards experience-led luxury.

Saloni Mahajan Narang
L
“India’'s luxury travel segment is
expanding rapidly, driven by rising

disposable incomes, global
exposure, and a younger
demographic  that  prioritises

experiences over possessions.
Indian travellers today are
travelling more frequently,
celebrating milestones through
travel, and seeking bespoke,
culturally immersive journeys.”
The appeal of luxury now lies in
discovering a hidden vineyard,
participating in a local cultural
ritual, enjoying a wellness retreat
tailored to personal goals, or
spending uninterrupted time with
family in a spectacular destination.
Saloni believes the future of Indian
luxury travel will be defined by
deeper engagement with
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destinations. She shares, “The
future of Indian luxury travel is

deeply experiential and
destination-driven. Travellers are
moving beyond  sightseeing
towards immersive  journeys

centred around wellness, food,
culture, design, and local
storytelling.  There's  growing
demand for boutique stays, slow
travel, curated retreats, and
experiences that feel emotionally
resonant rather than overtly
extravagant.”

She also points to the rise of short
luxury escapes, particularly among
younger travellers. “We're seeing a
sharp rise in  micro-cations,
especially among Gen Z travellers.
They no longer wait for long
holidays or milestone celebrations.
Weekends  themselves have
become opportunities for luxury
staycations and quick getaways.”

Personalisation takes
centre stage

As Indian travellers become more
diverse in their preferences,
personalisation has emerged as the
defining  principle  of  luxury
hospitality. For Yash Chandhok,
Manager, Global Sales — Middle East,
Africa & India, Rosewood Hotel Group,
true luxury cannot be delivered
through standardised experiences.

Yash Chandhok
A

“At Rosewood, our foundation is
built on relationship hospitality and
our restless need for discovery.
When guests arrive at any of our
properties around the world, the
focus is on making them feel
immediately at ease through a
highly personalised approach. That
personalisation can take many
forms, from curated culinary
experiences and family-oriented
room configurations to tailored
amenities and lifestyle
programming that reflect individual
preferences and travel styles.”

This approach aligns closely with
the expectations of Indian travellers,
who increasingly seek experiences
tailored to their unique interests
rather  than broad market
assumptions. Yash believes India's
importance within global
hospitality has reached a pivotal
moment.

He shares, “India is firmly in the
global spotlight within hospitality
today. The country's strong
economic growth and expanding
appetite for luxury have positioned
India as a major source market
rather than simply an emerging
one. Hotels are no longer viewed
simply as places to stay, but as
destinations  offering  curated
wellness journeys, cultural
immersion, exceptional dining,
and meaningful experiences.”

The rise of the Indian
tastemaker

India’s influence extends far beyond
traveller numbers. Increasingly,
Indian luxury consumers are
shaping global trends and
expectations. Aakriti Batra, Chief
Executive & Co- Founder, 1524
Delhi, believes the conversation
around Indid’'s luxury travel
potential has already changed.

) s

Aakriti Batra

“India is growing at an exponential
pace. The conversation has already
shifted from ‘will it’ to ‘it already is'.
For many international luxury
brands, India won't just be an
important source market. It will be
among their most important ones.”
She sees tremendous diversity
within India’'s affluent traveller
community, a factor that
international brands must
recognise. “The biggest
misconception is treating Indian
travellers as a single profile. The
reality is far more varied:
established family offices,
first-generation entrepreneurs, and
a growing wave of younger wealth
creators from tech and startups,
each travelling very differently.”

One of the strongest emerging
trends, according to Aakriti, is the
demand for exclusivity and privacy.
She adds, “Private Vvillas, island
buyouts, and entire estate rentals
are seeing growing demand. Indian
families often travel in groups of 10
to 30 across generations, and the
demand for properties offering
genuine privacy and dedicated
service for such groups has grown
significantly. Milestone celebrations,
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destination weddings, and
multi-generational holidays have
made exclusive-use experiences
increasingly mainstream.”

A growing number of Indian
travellers are also exploring
lesser-known destinations and
seeking experiences that feel truly
unique. Aakriti explains, “Travellers
who've covered the established
destinations are now asking for
less-explored regions. They want
experiences that feel singular, not
broadly marketed. This traveller is
no longer looking for the best hotel.
They're looking for something that
can't simply be replicated.”

Balancing global
standards

Luxury hospitality brands are
increasingly recognising that
cultural relevance enhances,
rather than compromises,
international brand identity. Rohit
Chopra, Area Commercial
Director, India, Minor Hotels, sees
localisation as a crucial part of
delivering  meaningful luxury
experiences.

“We are redesigning experiences
for the Indian market by
combining international luxury
standards with locally rooted,
experience-led offerings. Our
strategy focuses on culturally
immersive stays, wellness-driven
travel, personalised guest
experiences, and expansion into
emerging destinations.”

The integration of regional culture,
wellness, sustainability, and local
storytelling is becoming central to
the guest experience. Rohit
shares, “Key adaptations include
integrating Indian heritage,
regional design, and local culinary
experiences into hotel concepts,

expanding wellness offerings,
catering to experience-focused
travellers, and embedding
sustainability and community-driven
tourism into luxury experiences.”
India’'s  growing  significance
within the company’s global
strategy reflects a wider industry
trend. He adds, “India has
emerged as a strategic growth
market for Minor Hotels, driven by
strong demand for luxury,
wellness, and experience-led
travel. With rising domestic
tourism and an evolving affluent
traveller base, India is becoming
Elg} increasingly important
contributor to our long-term
expansion strategy.”

The family, wellness and wedding
effect Three themes consistently
emerge when discussing Indian
luxury travellers: family, wellness,
and celebration. Multi-generational
travel continues to influence how
luxury resorts design
accommodation, services, and
experiences. Spacious Vvillas,
interconnected suites, private
residences, and exclusive-use
properties are increasingly being
developed to cater to larger family
groups.

Wellness has evolved from a
supplementary offering to a
central pillar of luxury travel.
Personalised wellness
programmes, holistic therapies,

Ve
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mindfulness retreats, and
longevity-focused experiences
are attracting growing interest
from Indian travellers seeking
purposeful journeys.
Destination weddings remain one
of India's most influential
contributions to global hospitality.
Luxury resorts across the world
have invested heavily in
infrastructure, event planning
capabilities, culinary expertise,
and culturally intuitive service
models to accommodate the
scale and sophistication of Indian
celebrations.

Vegetarian and wellness-oriented
dining has also become an
essential component of luxury

hospitality. Fine dining
establishments are expanding
plant-based offerings Elgle!

creating culinary experiences that
align with evolving dietary
preferences.

Together, these trends illustrate
how Indian travellers are
influencing luxury hospitality at
every level, from design and
operations to service philosophy
and long-term planning. The
world’s leading luxury brands
increasingly recognise that India’s
importance goes far beyond
visitor numbers. It represents a
market capable of shaping global
travel trends and defining the
future of luxury itself.

I
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AHARASHTR
THROUGH
ADVENTURE

From soaring over the Sahyadris to diving beneath the Arabian
Sea, Maharashtra is redefining adventure tourism through a
framework that blends safety, sustainability, and opportunity.

- Tripti Jain



Maharashtra is known for its
vibrant cities, historic forts, cultural
landmarks, and diverse
landscapes. Today, a new narrative
is unfolding across the state, one
that invites travellers to look
beyond traditional sightseeing and
embrace experiences that awaken
the spirit of exploration.

Maharashtra’s tourism story

Stretching from the spectacular
Konkan coastline to the rugged
Sahyadri mountain ranges, and
from dense forests to winding
rivers, Maharashtra possesses a
natural canvas perfectly suited for
adventure  tourism.  Trekking
routes weave through ancient
forts, coastal waters offer thrilling
marine experiences, and open
skies provide opportunities for
aerial adventures. This rich
geographical diversity has
positioned the state as one of
India's most promising
destinations for adventure seekers.

Recognising this immense
potential, the Government of
Maharashtra introduced the

Adventure Tourism Policy on

August 24, 2021, creating a
structured and future-focused
framework designed to
encourage growth, attract

investment, and establish high

INDIAN ESCAPADE

standards of safety and
professionalism across the sector.

Driving economic opportunity

Adventure  tourism activities
create opportunities for local
guides, instructors,  transport

providers, hospitality businesses,
equipment suppliers, and
community - based enterprises.
Rural and semi-rural destinations
are particularly benefiting from
increased visitor footfall and
tourism-linked economic activity.
By encouraging responsible
tourism  development  across
multiple regions, Maharashtra is
creating pathways for inclusive
growth that support local
livelihoods while showcasing

”/l

lesser-known destinations.

Shri. Sanjay Khandare, Principal
Secretary (Tourism), Government
of Maharashtra, highlights the
broader significance of the
initiative: "The Adventure Tourism
Policy has a major role to play in
the holistic development of the
tourism sector in the state along
with economic growth. The policy
has a strong focus on ensuring the
safety of tourists while promoting
adventure tourism activities. There
has been a steady growth in the
interest for adventure tourism
activities, which in turn has
created job opportunities. This well
- structured policy is further
boosting the development of
adventure tourism."

Balancing adventure with
sustainability

Modern travellers increasingly
value destinations that protect
their natural and cultural heritage.
Maharashtra's approach
recognises that sustainable
tourism development is essential
for long-term success. The policy
encourages responsible practices
that support environmental
conservation and preserve the
state’s natural assets. Adventure
tourism activities are designed to
promote appreciation of

landscapes, ecosystems, and local
communities while ensuring their
protection for future generations.

Dr. B. N. Patil (IAS), Director,
Directorate of Tourism,
Government of Maharashtra,

emphasises this broader vision:
“Adventure tourism is not just
about recreation for visitors; it is
also about its contribution to the
economic development of the
state's tourism sector. Special
attention is being given to
infrastructure development and
tourism safety in adventure
tourism sites. Under this policy,
importance is given to preserving
natural heritage in promoting
tourism as well. Adventure tourism
centres have been developed in
many places in the state, creating
more employment opportunities
for the people in those areas.”
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Creating a framework for growth
Adventure tourism is increasingly
emerging as one of the most
dynamic segments of the global
travel industry. Maharashtra’s
policy arrives at a time when
travellers are actively seeking

immersive, experience-led
journeys that combine
excitement with meaningful

engagement with nature. The
policy applies to a broad
spectrum of stakeholders,
including adventure tourism
operators, service providers,
camps and resorts, aggregators,
clubs, non-profit organisations,
training institutes, and registered
companies. Through this
inclusive approach, Maharashtra
has created an ecosystem that
encourages participation from
both established businesses and
emerging entrepreneurs.

The response has been

w
o
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remarkable. Since the launch of
the policy, the state has received
809 applications related to
adventure tourism activities. Of
these, 692 operators have been
granted official certification,
reflecting strong industry
confidence and growing
interest in organised adventure
experiences. This certification
process serves as a significant
milestone in professionalising
the sector. It offers assurance to
travellers, strengthens operator
credibility, and creates a reliable
framework that supports
long-term industry growth.

Safety at the core of every
atdventure

As adventure tourism continues
to gain popularity, Maharashtra
has placed visitor safety at the
heart of its development strategy.
The policy establishes
comprehensive guidelines that
ensure every adventure activity is
conducted with the highest
standards of preparedness and
responsibility. Operators are
required to maintain equipment
Elgle) infrastructure, engage
qualified guides, and implement
safety protocols appropriate to
each activity. First-aid facilities,
emergency response
mechanisms, communication
systems, directional signage, and
risk - awareness measures form an
integral part of the operational
framework.

Special provisions have been
introduced for activities
conducted in sensitive locations,
particularly within urban
environments such as Mumbai,
where organisers must coordinate
with relevant authorities to ensure
smooth management of safety

and logistics. The policy also
encourages transparent
communication with participants.
Tourists receive clear information
regarding activity requirements,
safety precautions, and operational
procedures, helping them make
informed decisions and enjoy their
experiences with confidence.

State’s diverse adventure
potential

The Sahyadri ranges provide ideal
conditions for trekking, rock
climbing, rappelling, and
mountain expeditions. Historic
forts such as Rajgad, Torna,
Harishchandragad, and Lohagad
have become iconic landmarks
for adventure enthusiasts
seeking both physical challenge
and historical discovery. The

Konkan coastline presents
opportunities for parasailing,
scuba diving, snorkelling,

kayaking, and other water-based
pursuits. Coastal destinations are
increasingly attracting travellers
eager to explore marine
ecosystems  while enjoying
immersive outdoor experiences.
Rivers and reservoirs across the
state support rafting, boating,
and other recreational activities,
creating opportunities for
tourism development in both
established and emerging
destinations. Adventure tourism
is also expanding into aerial
experiences, with activities such
as paragliding and parasailing
offering  visitors a unique
perspective of Maharashtra’'s
breathtaking landscapes.

As travellers continue to seek
journeys that combine thrill,
discovery, and authenticity,
Maharashtra offers an invitation
that is increasingly difficult to
resist. Fromm mountain peaks and
forest trails to coastal waters and
open skies, the state is opening
the door to a new era of
exploration where adventure
meets opportunity, and every
landscape becomes a gateway to
unforgettable experiences.
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HOTELLIGENCE

As luxury travel enters a new era shaped by
authenticity, wellness, and meaningful connections,
Mandarin Oriental, Bangkok continues to evolve with
remarkable elegance.

Anthony Tyler, General Manager, Mandarin Oriental,
Bangkok shares about the legacy hospitality.

-Tripti Jain
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For 150 years, Mandarin Oriental,
Bangkok has stood gracefully
along the banks of the Chao
Phraya River, welcoming royalty,
literary legends, global leaders, and
discerning travellers from every
corner of the world. Its journey
reflects a careful balance between
honouring an extraordinary legacy
and embracing the expectations of
a new generation of travellers who
seek experiences rich in emotion,
culture, and personal significance.

Heritage in motion

Many heritage properties preserve
the past. Mandarin Oriental,
Bangkok brings it to life.

Recent enhancements across the
hotel have been guided by a
philosophy of thoughtful
evolution, ensuring that modern
luxury seamlessly complements
the character that has defined the
property for generations.

“As Mandarin Oriental, Bangkok
celebrates its 150th anniversary, we
remain deeply committed to
preserving the heritage, grace, and
legendary service that have defined
the hotel for generations, while
continuing to evolve thoughtfully
for the modern traveller.

Today's guests seek experiences
that feel personal, authentic, and
meaningful. Our recent
restoration, together with the
continued evolution of our culinary
and wellness offerings,

reflects this naturally. Experiences
such as Anne-Sophie Pic at Le
Normandie, The China House by
Chef Fei, and Baan Phraya honour
both our legacy and Bangkok’s
contemporary cultural energy,
ensuring the hotel remains
timeless while continuing to feel
relevant to each new generation of
guests,” says Anthony.

This approach has enabled the
property to remain one of the most
respected names in global
hospitality. Guests experience the
grandeur of a legendary institution
while enjoying contemporary
comforts designed around their
individual preferences.

The art of feeling known
Mandarin Oriental, Bangkok has
elevated this principle into an art

form. Every interaction,
recommendation, and thoughtful
gesture is designed to create a
sense of familiarity and belonging.
Guests are welcomed not merely
as visitors, but as individuals whose
preferences and aspirations matter.
Anthony explains, “What
continues to distinguish Mandarin
Oriental, Bangkok is the
connection we create with our
guests through intuitive, gracious,
and personalised service refined
over 150 years. Beyond our iconic
riverside setting, guests are drawn
to experiences that feel
memorable, whether through
wellness journeys at The Oriental
Spa or dining experiences at
Anne-Sophie Pic at Le Normandie,
The China House by Chef Fei, and
Baan Phraya. It is this combination
of service, cultural connection, and
a strong sense of place that
continues to make the hotel so
enduringly special.”
A favourite among Indian travellers
The relationship between India and
Thailand has grown stronger over
the years. For Mandarin Oriental,
Bangkok, the Indian market
continues to play a significant role
in its international strategy.
Travellers from India are
increasingly seeking experiences
that blend luxury with authenticity,
creating opportunities for deeper
engagement and tailored offerings.
Elaborating more on this Anthony
shares, “The Indian outbound
market is incredibly important to
Mandarin  Oriental, Bangkok,
particularly as we continue to see
strong demand for family travel,
milestone celebrations, wellness
retreats, and culinary-led
experiences. Indian travellers value
authenticity, warmth, and
personalised hospitality, which
aligns naturally with the spirit of
our hotel. From bespoke itineraries
and multi-generational stays to
curated dining experiences and
wellness programmes, we
continue to tailor our offerings
thoughtfully for this sophisticated
and evolving market.”
From destination weddings and
family gatherings to wellness
escapes and culinary discoveries,
the hotel has successfully




positioned itself as a preferred
choice for affluent Indian travellers
seeking exceptional experiences in
Southeast Asia.

The new luxury language
Mandarin Oriental, Bangkok has
embraced this evolution by
curating  experiences  deeply
connected to the destination.
Wellness programmes, cultural
encounters, and distinctive dining
experiences allow guests to
engage with Bangkok in a way
that feels authentic and
transformative.

Anthony says, “Today's travellers
are increasingly seeking
experiences that feel more
meaningful and connected to the
destination. Wellness, privacy,
cultural authenticity, and
emotional connection have
become central to modern luxury
travel. At Mandarin Oriental,
Bangkok, we continue to evolve by
curating experiences rooted in the
character of Bangkok, from
wellness journeys to dining and
cultural experiences. Throughout
this  evolution, we remain
grounded in the service
philosophy that has defined the
hotel for a century and a half.”

Partnerships beyond
transactions

Travel advisors and trade partners
continue to play a vital role in
shaping luxury travel decisions
around the world. The brand views
these relationships as long-term
partnerships built on  trust,
collaboration, and shared success.
The hotel actively
nurturing  these
through engagement initiatives,
educational programmes, and
immersive experiences that allow
partners to understand the

invests in
connections

property’s unique story firsthand.

Anthony emphasises, “Our travel
trade partners play an important
role in sharing the story of
Mandarin Oriental, Bangkok with
travellers around the world, and we
value these relationships greatly.
We work closely with our partners
through regular commmunication,

26

educational experiences, and
opportunities to experience the
hotel firsthand. As we celebrate our
150th anniversary, these
collaborations continue to be an
important part of how we share the
heritage and ongoing evolution of
Mandarin Oriental, Bangkok
internationally,” Tyler shares.

Crafting the next chapter
As the hospitality industry
continues to evolve, the future
belongs to brands that can create
genuine connections while
remaining true to their essence.
The brand enters its next chapter
with a clear vision centred on
craftsmanship, wellness, cultural
authenticity, and personalised
service. The hotel's future is being
shaped by the same values that
established its reputation more
than a century ago, enhanced by a
contemporary understanding of
what luxury means today.
Anthony concludes, “My vision is
for Mandarin Oriental, Bangkok,
long considered the Grande Dame

of hospitality in Thailand, to
continue shaping hospitality
through  personalised service,

cultural authenticity, and a strong
sense of heritage. As
luxurycontinues to evolve, we
believe distinction will increasingly
be shaped by connection,
craftsmanship, wellness, and
meaningful experiences rather
than excess alone. While
continuing to innovate
thoughtfully, we remain deeply
committed to preserving the soul,
heritage, and spirit that have
defined Mandarin Oriental,
Bangkok for 150 years.”

A legacy that flows

Great hotels leave an impression.
Iconic hotels become part of a
traveller's personal story.

Mandarin Oriental, Bangkok
continues to occupy a rare position
in global hospitality, where
heritage feels alive, luxury feels
meaningful, and service feels
deeply personal. lts 150-year
journey stands as a testament to
the enduring power of
authenticity, thoughtful evolution,
and genuine human connection.



) SAFFRON
./ WORLD

DESTIMATION MANAGEMENT COMPANY
Your Reliable Partner in Europe

TRAVEL TO W& 7l
EUROPE %" 1 o ¢

— .-
Explore your dream destination in Europe with us. B Trusted Travel
We make travel easy and effortless. - Partner

Customized
Tour Packaoges

Handpicked @ Trusted Travel
Hotels Partner

OUR DESTINATIONS -

GREECE ITALY FRANCE BALKANS

Ancient wonders, sun-kissed istonds, Historic cithes, iconic landrmarks, Elogant cities, iconic monurmants, Diversa cullures, SCenic maurtains,
turgunise seas, and timaless beouty. exguisite cuising, stunning coastiings firu Cusisinng, timeless culture

historic towns, hidden o,

SWITZERLAND CZECH REPUBLIC THE NETHERLANDS

Majestic Alps, crystol lakies, Fairy-tale casthes, medieval charrm, Windmills, canals, tulip lelds, Historic cities, resilient hertoge, stunning
:hurl‘ning udﬂogm:canic r\ci'l.w'f;. e hi:bor',l,uﬁrnm [=T][107 178 wibreant citias, fch hgril!ug& ewchitactur, vibrant traditicns,

@ Unmaotched Services

{ m LETIS PLAN YGUR Q Tailor-Made E\':pEFiEI"ICEE

@ Unforgettable Memories

FOR QUERIES ADDRESS CONTACT NOS
operations@salfronworld travel Stationsplein 45, 4th floor, 3013 Utkarsh: +91 9999807969
www.saffronworld.travel AK Rotterdam, The Netherlands Prince: +9] 9555842672

==



Somewhere between Roberto’'s morning coffee, Nobu dinners, strawberries and
cream after “Wimbledon”, and evenings spent watching White Lotus fromn my
balcony, | forgot what day of the week it was. And that, perhaps, is the greatest luxury
Crystal Serenity offers.

-Bharti Sharma
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I knew | was in trouble the moment
| started missing my suite while |
was still on the ship.

My five-night voyage fromn Colombo
to Mumbai aboard Crystal Serenity
turned out to be one of those rare
travel experiences where
everything simply worked. There
were no grand gestures or
over-the-top attempts to impress.
Instead, there was thoughtful
service, exceptional food, beautifully
designed spaces and an
atmosphere that made slowing
down feel effortless.

By the time Mumbai appeared on
the horizon, | wasn't ready to leave.

The Art of Making Guests
Feel at Home

Embarkation was seamless. Before |
knew it, | was onboard and being
introduced to Roberto, my Italian
butler, who quickly became a familiar
presence throughout the voyage.
Luxury hospitality often talks about
personalised service, but Roberto
embodied it effortlessly. Within a
day, he seemed to know my routine
better than | did. My morning coffee
appeared exactly when | wanted it,
the suite was always immaculate,
and every small request was
handled before it became a request.

What | appreciated most was that
nothing ever felt scripted. The
warmth felt genuine. In many ways,
Roberto set the tone for what |
would experience across the ship.
Crystal Serenity is undeniably
luxurious, but not in the flashy
sense. There are no unnecessary
displays of extravagance. The ship
feels elegant, sophisticated and
quietly confident. The luxury here is
in the details. Crew members
remember your name. Service
appears before you need it. Public
spaces never feel crowded. It is the
kind of luxury that doesn’t need to
announce itself.

Warm smiles seemed to follow me
everywhere.

Where the Sea Became Part
of the Room

My Sapphire Veranda Suite became
my home for the voyage, though
“suite” hardly feels like the right
word. Like much of Crystal Serenity,
it struck a balance between comfort
and understated elegance.

There was plenty of room to settle
in. A comfortable sitting area
became my morning workspace,

the walk-in wardrobe easily
accommodated my chronic
overpacking, and thoughtful

touches throughout the suite made

longer stretches at sea feel
effortless.

What surprised me most, however,
was the sense of space.

Cruise cabins are not typically
known for their  generous
proportions, but this felt different.
The bathroom alone was larger
than those found in many city
hotels, with ample storage, a
spacious shower and enough room
to move around comfortably.

Yet it wasn't the wardrobe, the
minibar or even the bathroom that |
remember most.

It was the veranda.

Every morning began the same
way. I'd step outside with a cup of
coffee and watch the ocean unfold
before me.

No emails. No meetings. No
notifications competing for attention.
Just the sea.

As the days passed, the balcony
became less of an amenity and more
of a ritual. Whether it was a quiet
sunrise, a pause between activities or
a few moments of solitude before

dinner, | found myself returning to it
again and again.
Out there, with nothing but water
on the horizon, time seemed to
move differently.

Crystal's Biggest Problem:
There Is Too Much To Do
Before boarding, | diligently studied
the Crystal Before You Sail Guide. It
helped me navigate everything
from dining reservations to onboard
activities. It also convinced me that |
would somehow maintain an active
fitness routine during the voyage. As
a result, | packed four gym outfits.

| used one.

In my defence, Crystal Serenity
makes it remarkably difficult to stick
to any self-imposed schedule. Every
day seemed to present another
temptation: a fascinating lecture,
live music drifting through the
lounges, a production show, a
leisurely lunch that stretched into
the afternoon, or a film at the
cinema that felt impossible to resist.
What impressed me most was how
effortlessly the entertainment




blended into the rhythm of life
onboard. There was always
something happening, yet nothing
felt forced or over-programmed.
Guests could fill every hour of the
day with activities or simply find a
quiet corner and watch the ocean
roll by.

Both approaches seemed equally
acceptable.

That flexibility is one of Crystal
Serenity’s greatest strengths. The ship
offers plenty to do without ever
making you feel obliged to do any of it.
As for the gym, it never really stood a
chance.

Between the conversations, the
entertainment, the dining and the
simple pleasure of being at sea, | found
far better ways to spend my time.

| have no regrets.

Dining/ That Deserves Its
Own Voyage

Food can make or break a cruise. On
Crystal Serenity, it became one of
the main reasons | looked forward
to each day.

I genuinely cannot remember a
single craving that wasn't satisfied.
One evening | found myself
enjoying beautifully executed Asian
cuisine at Umi Uma by Nobu
Matsuhisa, the only Nobu restaurant
at sea. The dishes carried the chef's
signature blend of Japanese
precision and Peruvian influences
and easily rivalled many land-based
restaurants.

At Osteria d'Ovidio, handmade
pastas, perfectly grilled meats and
comforting Italian flavours made

CRUISE ODYSSEY

every meal feel like an occasion.
Even breakfast became something
to look forward to.

The spread was extensive without
feeling excessive. Fresh fruits,
healthy options, artisanal breads,
made-to-order egg dishes and
enough pastries to derail anyone's
nutritional intentions were all
thoughtfully presented.

Crystal understands something
important about travellers.

We want to indulge.

But we also want to feel slightly less
guilty about it.

The breakfast offerings somehow
managed to accommodate both.

High Tea, "Wimbledon" and
Life at Sea

One of my favourite things about
Crystal Serenity was how easily one
could move from activity to activity
without ever feeling rushed.

One afternoon, | discovered that
Crystal Serenity has its own version of
Wimbledon on Deck 12.

Technically, it is a paddle tennis court.

In my mind, however, it was
Wimbledon.
Conveniently, strawberries and

cream appeared later at high tea,
which only strengthened the
illusion. For a brief moment
somewhere in the Arabian Sea, | felt
oddly connected to Centre Court.
The high teas themselves became a
highlight of the journey. Beautiful
pastries, delicate  sandwiches,
excellent tea and ocean views make
for a difficult combination to resist.
In fact, | suspect | may have missed
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a few spectacular sunsets because |
was too busy attending high tea.
A trade-off | am prepared to defend.

The Art of an Evening Well
Spent

The evenings onboard had a
rhythm all their own.

Guests emerged impeccably
dressed, cocktail glasses appeared,
music drifted through the lounges
and the ship seemed to take on a
different energy altogether.
Everywhere | looked, people were
settling into their own version of the
perfect evening.

Some nights, | joined them.

There were performances to watch,
live music to enjoy and plenty of
lively corners of the ship where
conversations stretched well into
the night. | even found myself
spending more time than expected
in the gaming area, where a quick
visit had a habit of turning into a
much longer one.

Other evenings were considerably
quieter.

I'd retreat to my balcony, settle into a
chair and watch the Arabian Sea
disappear into darkness.
Sometimes | would read.

Sometimes | would simply stare at
the horizon. And occasionally, |
happily binge-watched

a few

episodes of White Lotus on the
tablet provided in the suite.

What | loved most was that Crystal
Serenity never seemed to dictate
how a guest should spend their
time. Whether you wanted a lively
evening filled with entertainment or
a quiet night alone with the sea,
both felt equally rewarding.

That, perhaps, is one of the greatest
luxuries of all.

Why Crystal Serenity Stays
With You

Luxury is often associated with having
more—more space, more choice, more
indulgence.

What struck me most about Crystal
Serenity was something else entirely.

It was the rare opportunity to slow down.
For five days, the usual rush of daily
life gave way to leisurely breakfasts,
unhurried afternoons and evenings
that unfolded exactly as | wanted
them to. Somewhere between
Colombo and Mumbai, the sea
quietly reset my sense of time.

And perhaps that's why the voyage
has stayed with me long after
disembarkation.

Not because of any single meal,
suite or show, but because it
reminded me how good it feels to
occasionally do less.

For bookings & more information, please visit

www.cruiseprofessionals.in/crystal or call luxury
counsellors of Cruise Professionals at toll free
1800-103-0306 or +91 73037 52225 for Sales Support.

Cruise Professionals, specialising in luxury, premium and
expedition cruises, delivering personalised cruise experiences
and expert travel solutions to Indian travellers for 18 years.
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After months spent chasing flights,
deadlines and destinations, | arrived
at Fairmont Udaipur Palace craving
something that had become
surprisingly elusive: stillness.
Perched amidst the Aravalli Hills,
the 18 - acre palace is impossible to
ignore. Yet beyond the
architecture and scale, what struck
me most was how naturally it
encouraged guests to slow down.
To linger over breakfast. To admire
the artwork. To take the longer
route back to their room simply
because the view was worth it.

By the time | stepped through its
grand gates, greeted with rose
petals and warm smiles, | realised |
had found exactly the pause | was
looking for.

A Royal Arrival

Some hotels begin at
reception desk.

Fairmont Udaipur Palace begins
long before that.

The arrival feels carefully
choreographed. Guests are
escorted by jeep through the
expansive estate, and with every
turn another layer of the property
reveals itself. Long driveways,
elegant courtyards and striking
architectural details create a
growing sense of anticipation
before you've even stepped out of
the vehicle.

Then comes the welcome.

A shower of rose petals, warm
smiles and traditional greetings
set the tone for what would
become a stay deeply rooted in
Rajasthan's culture and hospitality.
In Indian tradition, rose petals
symbolise honour, celebration and
good fortune, and while | have
experienced countless luxury hotel
arrivals over the years, few have felt
quite as memorable.

Before | had even reached the
lobby, | had already begun to
understand what makes this
property so special.

The Lobby That Stops
You in Your Tracks

Most hotel lobbies are designed to
facilitate movement.

This one encourages pause.
Perched on the seventh floor,
Fairmont Udaipur Palace's lobby is
less an arrival space and more a
statement of intent, a thoughtful

the
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celebration of Rajasthan's artistic
heritage interpreted through a
contemporary lens.

I must have spent the first ten
minutes looking up instead of
ahead. Welcome drink in hand, an
inventive blend infused with
Kachnar flower, local herbs and an
optional splash of gin, served in
beautifully crafted metal goblets-
I  found myself repeatedly
distracted by the surroundings.
Every time | thought | had taken in
the space, another detail
demanded my attention.

What impressed me most was
that the art never felt decorative.
It felt intentional.

The magnificent Pichwai
paintings, including works by local
artist Shahid Parvez, lend the
space the atmosphere of a living
gallery. Equally striking are the
panthers that appear throughout
the property- in sculptures, motifs
and subtle design details. As the
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hotel's emblem, they pay homage
to the wildlife of the Aravalli region
while quietly tying the palace's
design narrative together.

The entire property feels less like a
hotel and more like a carefully
curated celebration of Rajasthan's
art, culture and craftsmanship.

A Palace Designed to

Be Explored

With 327 rooms and suites spread
across 18 acres, Fairmont Udaipur
Palace is one of Rajasthan's largest
luxury resorts.

Yet despite its scale, the experience
never feels overwhelming.

My room quickly became a
sanctuary. Thoughtfully designed
with subtle nods to Rajasthan's
royal heritage, it balanced comfort
and elegance effortlessly. Large
windows framed uninterrupted
views of the Aravalli Hills, while
handcrafted details sat comfortably
alongside contemporary luxury.
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Every morning began the same
way. | would pull back the curtains
and pause.

The view demanded it.

What elevated the experience
even further was the service. My
butler seemed to anticipate
requests before they were voiced,
ensuring everything ran
seamlessly while making the stay
feel genuinely personal rather
than merely efficient.

Not that | spent much time inside.
By the second day, | had
abandoned any attempt to
navigate the property confidently.
Every stroll revealed another
courtyard, hidden walkway, water
feature or view | had somehow
missed before. The golf carts
quickly became less of a luxury
and more of a necessity.

Breakfasts Worth
Celebrating

At Fairmont Udaipur Palace,
breakfast is not merely the first
meal of the day.

It is an event.

Whether enjoyed in the comfort of
your room, by the pool or amidst
nature at Bamboo Forest, each
setting brings its own charm. The
spread is equally impressive,
featuring everything from Indian
favourites and local Rajasthani
specialities to continental classics,
fresh juices, baked goods and
made-to-order dishes.

| enjoyed breakfast in several
corners of the property, but
Bamboo Forest was undoubtedly
the standout.

Reached via a short trek through
the estate, it feels part breakfast
venue, part picnic and part
escape. The journey itself
became part of the experience,
thanks to Prashant, who
accompanied us along the trail
and seemed to know every scenic
vantage point along the way.
Whether it was a sweeping view of
the valley or the perfect angle for a
photograph, he always knew
exactly where to stop.

Sitting there with hot chai, fresh
juice and a perfectly made
sandwich while overlooking the
valley, | found myself lingering far
longer than intended.

The silence alone was worth

the walk.



A Spa That Knew What I
Needed Before I Did

If there was one place that
perfectly captured why | needed
this stay, it was the spa.

By the time | arrived, weeks of

flights, hotel rooms and events |

had left me carrying the kind of
fatigue that no amount of coffee
could fix.

Fortunately, Charu Lal, Director of :
Spa & Wellness, recognised this ©

immediately.

Rather than simply recommmending
a treatment, she took the time to
understand what | actually needed.
Within minutes, our conversation
had shifted from spa preferences to
stress levels, travel schedules and
the reality that sometimes the body
needs a reset before the mind can
catch up.

What followed was less a
treatment and more a reset.

| walked in carrying months of
accumulated tension.

| floated out.

Cocktails, Conversations and
Culinary Highlights

While the food at Fairmont
Udaipur Palace was consistently
excellent, it was the bar that first
won me over.

Dahaad is the kind of place that
immediately transports you to
another era. Rich textures, moody
lighting, vintage - inspired interiors
and impeccable detailing create
an atmosphere that feels both
intimate and theatrical.

The cocktails were equally
memorable.

Rather than simply taking our
order, the bartender guided us
through some of the bar's
signature creations and the
stories behind them. Each
cocktail felt thoughtfully crafted,
balancing local influences with
contemporary mixology, while
the inventive names added a
playful touch to the experience.
One culinary highlight was a
traditional Rajasthani thali curated
by the chef. More than just a meal,
it was a celebration of the region's
rich culinary heritage served one
dish at a time.

Needless to say, moderation was
not part of the experience.

TRAVEL THERAPY

Beyond the Room Key

One afternoon, | found myself
enjoying high tea against a
backdrop of rolling hills while

* traditional Rajasthani

performances unfolded nearby.
Between the music, the setting
and the golden afternoon light, it
felt less like a hotel activity and
more like a scene from a film.
Elsewhere, | discovered a striking
stepwell that looked as though it
belonged in a historical epic
rather than a contemporary
resort. The pool offered equally
compelling distractions, with
panoramic views that made
swimming feel entirely optional.
The palace seemed full of these
moments.

. Friendly horses wandering into

view. Children disappearing
happily into dedicated play
areas. Guests perfecting their
pickleball game. Wedding
planners walking through
courtyards with the
unmistakable excitement of
people who had found the
perfect venue.

And honestly, | understood their
enthusiasm.

With its dramatic architecture,
sweeping vistas and seemingly
endless collection of terraces,
lawns and courtyards, the
property feels almost purpose -
built for celebration.

The remarkable part is that | am
certain | missed half of what was
on offer.

The Verdict

Fairmont Udaipur Palace has the
architecture, the views, the
restaurants and the amenities
expected of a luxury resort.

Yet what stayed with me long
after checkout was something
less tangible.

Somewhere between the
rose-petal welcome, breakfasts at
Bamboo Forest, evenings at
Dahaad and countless moments
spent wandering through the
palace, | found a rhythm that had
been missing for months.

And in a world that constantly
demands more of our time and
attention, that may be the greatest
luxury of all.
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Luxury today is finding a quiet
moment above the clouds,
waking up to the rhythm of
the ocean, or sitting amidst
endless tea hills where time
feels beautiful. Nath
Rankothge, Founder,
AAHAASA Collection shares

the idea behind creating a L '
luxury escape for travellers -3

amidst the chaos.

- Tripti Jain




Across Sri Lanka's mountains,
coastlines, and lush landscapes,
AAHAASA Collection is crafting
experiences that invite travellers
to slow down, breathe deeply,
and reconnect with themselves
through nature, wellness, and
soulful hospitality. Founded by

architect Elgle] visionary
entrepreneur Nath Rankothge,
the boutique luxury collection
brings together immersive
sanctuaries that celebrate Sri
Lanka’s emotional warmth,
cultural richness, and

transformative beauty through
deeply personal journeys shaped
by place, people, and purpose.

AAHAASA  Collection brings
together a trilogy of distinctive
sanctuaries across the country.
Aarunya Nature Resort offers
restorative mountain serenity,
Aavya Cove Villas captures the
stillness of the ocean, and Aadya
Tea Bungalows immerses guests
within the timeless rhythm of Sri

Lanka's tea country. Each
property delivers its own
emotional experience  while

remaining connected through a
shared philosophy rooted in
wellness, nature, architecture,
and soulful hospitality.

Born between mountains,
tea & sea

The story of the brand began with
Aarunya Nature Resort, a project
rooted in family, architecture, and
a desire to reconnect with Sri
Lanka's landscapes and spirit.
“AAHAASA emerged organically
through the journey of creating
Aarunya Nature Resort, which
began as a personal architectural
and family vision rooted in Sri
Lanka's landscapes, culture, and
sense of peace,” says Nath.

Having worked internationally
across London, New  York,
Shanghai, Sydney, and Colombo,
Nath was exposed to luxury
hospitality developments around
the world. Those experiences
inspired him to create a Sri Lankan
brand capable of delivering global
luxury standards while remaining
emotionally authentic and deeply
connected to its surroundings.
Speaking more about the core
purpose behind the brand he
shares, “Aarunya was an

opportunity for my father Lal
Rankothge, an environmentalist,
and | to give back to Sri Lanka
after spending over three
decades overseas.”

The evolution of the collection
unfolded naturally. During the
completion of the Sol Sanctuary
at Aarunya, Nath discovered the
property that would later
become Aavya Cove Villas. He
reminisces and shares, “Through
a single photograph |
immediately recognised how
perfectly it complemented
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Aarunya, sea and mountains,
reflection and awakening. Soon
after came Aadya Tea Bungalows,
completing the collection’s tea,
spice, and sea trilogy.”

Luxury with a soulful pulse

At the collection, design and
aesthetics form only the
beginning of the guest experience.
The deeper philosophy revolves
around transformation, stillness,
and emotional elevation. Nath
explains about the origin and says,
“The name ‘AAHAASA,; meaning

‘to the sky’ in Sinhala, reflects our
belief that travel done right has the
ability to elevate the mind, body,
and spirit. This philosophy is woven
into every aspect of the collection
through what we call it asthe ‘Aa...’
philosophy. Aarambha focuses on
rituals of arrival, Aarogya centres
around holistic wellbeing, Aahaara
celebrates culinary storytelling,
and Aaloka creates spaces of
gathering and warmth. Each
property interprets these ideas
differently according to its own
landscape and atmosphere.”

Furthermore he elaborates,

“Aarunya became a place of
awakening where architecture,
wellness, cuisine, and nature
converge to create moments of
stillness, clarity, and
reconnection. | recall a guest who
regularly  stayed at  Aman

properties around the world telling
me, after staying at Aarunya, that
the experience felt more personal
and emotionally authentic.”

Where travellers find
stillness

India continues to emerge as one
of the most significant markets,
particularly among travellers
seeking immersive and restorative
experiences close to home. During
a recent visit to India, Nath
observed the extraordinary pace
and energy shaping cities such as
Mumbai and Delhi. Alongside that
dynamics, he also recognised the
growing importance of calm,
privacy, and emotional respite for
modern Indian travellers.

Nath points a key point and
explains, “In increasingly
fast-paced urban environments,
peace and seclusion have
become rare luxuries. This
evolving traveller mindset aligns
naturally with our philosophy.
Every sanctuary is designed to
slow time down and create
meaningful moments of
reconnection."

He adds, “Whether it is wellness
journeys overlooking the ocean
at Aavya, tea - country reflection
at Aadya, or restorative mountain
serenity at Aarunya, every
experience is designed around
privacy, authenticity, emotional
warmth, and meaningful
immersion in nature.



Curating journeys
AAHAASA is steadily strengthening
its engagement with the Indian

travel trade through deeper
collaboration with luxury travel
specialists Elgle] boutique

experiential travel planners.

Nath says, “India has always been
an important market for Aarunya,
with many returning guests across
couples, families, and celebratory
travel. Recent meetings with
leading travel professionals have
opened  opportunities  across
wellness retreats, honeymoons,
intergenerational family holidays,
private group experiences, and
destination celebrations. Our
latest properties, Aavya and
Aadya, significantly expand the
breadth of experiences we can
offer Indian travellers.”

One of the newest initiatives is the
AAHAASA Island Concierge, a
curated collection of itineraries
connecting the collection’s tea,
spice, and sea sanctuaries into one
seamless Sri Lankan journey.
“These itineraries allow guests to
experience Sri Lanka through a
coherent philosophy of wellness,
nature, culture, and emotional
discovery. Our focus remains on
creating journeys that naturally
foster long-term relationships with
both travellers and trade partners,”
Nath says.

Every sanctuary tells

its own story

For many boutique hospitality
brands, growth often comes at the
cost of individuality. They
approach expansion differently by
ensuring each property retains its
own emotional identity and
architectural character.

Speaking more about the same
Nath shares, “Individuality is
fundamental to our philosophy.
Aavya delivers a serene
ocean-inspired wellness
experience, Aadya reflects the
contemplative calm of tea country,
and Aarunya offers mountain
spirituality and restorative stillness.
What unites the collection is a
shared emotional philosophy
centred around transformation,
authenticity, wellbeing, and quiet
refinement.”

Future properties will
embracing this

continue
approach,

HOTELLIGENCE

introducing new wellness and
cultural experiences while
remaining deeply rooted within
local identity and landscape. There
goal is to create soulful sanctuaries
connected through philosophy
and emotion rather than formula.

The rise of
transformative travel

As luxury travel continues evolving
toward more intentional and
emotionally enriching
experiences, AAHAASA Collection
is creating a new benchmark for
boutique hospitality in Sri Lanka.
Through architecture, wellness,
nature, and deeply personalised
experiences, the collection offers
travellers something increasingly
rare in today's world: stillness,
connection, and emotional clarity.
Nath concludes, “At its heart, our
collection is for travellers seeking
calm, restoration, and perspective.
The greatest luxury today is the
ability to truly disconnect from the
world and reconnect with oneself.
In an era where travellers are
searching for meaning as much as
movement, AAHAASA stands as a
sanctuary where luxury feels
intimate, transformative,
deeply alive.”
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Sun Siyam is shaping a new
chapter for the destination by
bringing together authentic
Maldivian warmth, immersive
experiences, and a portfolio that
speaks to every kind of traveller.
From intimate island escapes to
expansive lifestyle resorts, the
group has evolved into one of the
region’s most dynamic
hospitality brands.

Rooted in a legacy that began with
a modest travel agency, Sun Siyam
today stands as a reflection of
entrepreneurial ambition blended
with cultural authenticity. Every
property within the portfolio
carries a distinct personality,
allowing travellers to discover the
Maldives through different lenses.
Families, honeymooners, wellness
seekers, luxury enthusiasts, and

MICE travellers each find
experiences designed with
precision and emotion. The
transformation of the brand

continues to elevate the way
guests engage with island
hospitality, creating journeys that
feel personal, memorable, and
deeply connected to the spirit of
the Maldives.

Living the Maldivian story

The essence of Sun Siyam lies far
beyond visual luxury. The brand'’s
strength comes from its heritage
and the emotional connection it
creates with guests. Speaking on
the same lines Deepak shares, “If
Sun Siyam were a guest, | would
describe it as someone who grew
up on a remote island with very
little, but who had an enormous
amount of love, pride, and a fierce
sense of purpose. They are warm,
unpretentious, deeply rooted,
and ambitious at the same time.”
That philosophy flows across the
group's properties, where luxury
is paired with genuine hospitality
and thoughtful storytelling. Sun
Siyam's transformation reflects a
natural evolution of the brand,
moving from trusted hospitality
foundations into a more refined
and elevated space.

Deepak explains this
through a striking analogy.
sometimes use the analogy of
moving from Toyota to Lexus.
Toyota represents reliability,
consistency, and a strong service

journey

“

foundation. Lexus is the next
evolution: refined, sophisticated,
and more detailed in every
experience, yet built on that same
engineering foundation of trust.
This balance between authenticity
and sophistication has become
the defining character of our
growing global identity.”

Rise of experiential Maldives
One of the group’s most defining
milestones arrived with the
launch of Siyam World, a resort
that transformed perceptions of
what the Maldives could offer. For
years, the destination was largely
associated with honeymooners
and secluded island retreats.
Siyam World introduced a new
dimension by creating a vibrant,
activity-led island experience
designed for families, groups, and
corporate travellers.

Highlighting more about the same

Deepak shares, “Siyamn World
introduced an entirely new
concept to the Maldives. A tropical
playground packed with
experiences that include horse
riding, a water park, jet cars,
go-karting, and entertainment
operating on a 24-hour

all-inclusive model.”

The resort quickly became a
powerful conversation starter
within the travel trade. Large-scale
MICE movements, multi -

generational family holidays, and

experiential travel packages
suddenly found a perfect fit in the
Maldives. Its seamless accessibility
and operational scale created fresh
opportunities for travel planners
across India and international
markets. The property's
achievement of a Guinness World
Record for the most people
snorkelling simultaneously at a
single venue further strengthened
its global appeal.

For every kind of traveller

The strength of Sun Siyam lies in
the diversity of its collections.
Each resort has been carefully
positioned to serve a distinct
traveller mindset while
maintaining the group's
signature Maldivian warmth.
Properties such as Sun Siyam
Olhuveli and Siyam World appeal
strongly to families and lifestyle
travellers seeking entertainment,
dining variety, and activity-driven
holidays. Boutique resorts within
the Privé Collection deliver
intimate Elgle] personalised
escapes ideal for couples and
honeymooners.

Deepak shares more about the
collection and explains, “Our
Luxury Collection, including Sun
Siyam Iru Fushi, delivers a more
refined and elevated experience,
combining spacious villas,
wellness, and premium service for
discerning travellers. The Indian

market continues to respond
enthusiastically to experiences
that combine luxury with flexibility
and strong culinary offerings. Multi
- generational travel has emerged
as one of the most significant
shifts shaping the region’s
outbound tourism landscape.”

Travel trade at the heart of
the journey

Sun Siyam's relationship with the
travel trade carries a unique
depth because the company
itself began as a travel agency.
That understanding has helped
shape a collaborative and
partnership - driven approach
over the decades.

“Agents today are looking for a
story they can sell, not a rate
sheet. They want training, digital
content, and a brand they can be
proud to represent. We continue
to invest heavily in strengthening
these  partnerships through
immersive brand experiences,
roadshows, dedicated India
representation, familiarisation
trips, and co-branded initiatives,”
shares Deepak.

This growing collaboration with
the trade also supports the
company's long-term expansion
plans. Four new properties are
already in the pipeline, promising
even more opportunities for
agents and repeat travellers.

The future glows bright

As Sun Siyam moves into its next
phase of growth, the brand
continues to build experiences
that go beyond accommodation
and become lifelong memories.
IN[EVY, signature experiences,
upgraded villas, immersive cultural
programmes, and enhanced
wellness offerings are shaping a
future rooted in innovation and
emotional connection.

Deepak concludes, “For us,
keeping the trade engaged
means constantly evolving the
guest experience while staying
ahead of changing travel trends.
Our vision remains deeply
connected to the Maldives itself.
Every new concept, every resort
enhancement, and every guest
interaction is crafted to celebrate
the spirit of the islands in a modern
and globally relevant way.”
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As wellness travel evolves, Chiva-Som remains focused on personalised, preventive, and
holistic wellbeing. Vaipanya Kongkwanyuen, General Manager of Chiva-Som International
Health Resort, shares how the property continues to evolve.

Vaipanya Kongkwanyuen s
panya fong Ve -Naina Nath
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Set along the peaceful coastline of
Hua Hin, Thailand's ‘original’ beach
resort destination, Chiva-Som has
spent more than three decades
establishing itself as one of the
world'’s leading wellness retreats.

Wellness evolved
According to Vaipanya, the biggest
shift in recent years has been the
growing global focus on health
and longevity. While wellness
travel was once considered a niche
segment, it has become an
increasingly important part of how
people choose to travel. He
explains, “People are more
concerned about their health and
wellness individually.”

Beyond medical

While many new wellness brands
focus heavily on medical
diagnostics and  treatments,
Chiva-Som continues to position
itself differently. Vaipanya shares, ‘If
people are unwell, they would see
a specialist or a doctor. Instead our
focus is on prevention,
rehabilitation, education, and
creating lasting lifestyle changes
that guests can continue long after
returning home.”

Personal journeys

One of the resort's defining
features is its personalised
approach. Every guest begins their
stay with a consultation and is
assigned a dedicated wellness
advisor. “Drawing from six wellness
modalities, including fitness,
physiotherapy, spa, holistic
therapies, nutrition, and aesthetic
beauty, advisors create tailored
programmes designed around
individual goals, preferences, and
abilities. Programmes are
reviewed regularly throughout the
stay and adjusted when needed,”
says Vaipanya.

Time to reset
While guests can stay for as little as
three nights, the average stay is

seven nights. Vaipanya believes
this allows guests sufficient time to
disconnect from daily routines and
fully engage with the experience.
He says, “Wellness is not a
destination. It's a gift of time. The
philosophy reflects our emphasis
on sustainable habits rather than
quick fixes.”

Nature matters
Sustainability remains  deeply
embedded in the resort's identity.
One of its most significant
initiatives is the restoration of a
mangrove ecosystem in Hua Hin.
Vaipanya shares, “What began with
fewer than a thousand mangrove
trees has grown into a thriving
habitat of approximately 15000
trees. We also supports community
access through a boardwalk and
regularly introduces guests to both
the mangrove project and its
organic gardens.”

India in focus

India continues to be one of
Chiva-Som’'s most important
source markets and ranks among
its top five globally. Vaipanya
elaborates, “Many Indian guests
return repeatedly, often bringing
friends and family with them. The
property has also expanded its
wellness offering for younger
travellers, recently lowering its
minimum guest age from 16 to 14
and introducing programmes
designed to help teenagers better
understand fitness and wellbeing.”

Lasting impact
As wellness travel continues to
grow, Chiva-Som remains
committed to education,
transformation, and helping
guests build healthier lifestyles.
Vaipanya concludes, “Invest in
yourself before your body asks for
it. After all, wellness is not about
reaching a destination. It is about
creating habits that support a
healthier life for years to come.”
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stravellers increasingly seek
orivacy, exclusivity, and
personalised experiences, luxury
villa stays are fast emerging as a
preferred alternative to
traditional hotels. Ritwik Khare,
Founder & CEO of Elivaas shares
how they blend the comfort of
private homes with the service
standards of a five-star hotel.

Ritwik Khare

- Sudipta Saha
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Elivaas was found with a vision to offer
travellers the warmth and privacy of a
luxury villa without compromising on
service, convenience, or hospitality. In
this candid conversation, Ritwik
shares the journey behind the brand,
the role of technology, the future of
luxury travel, and the philosophy that
continues to drive Elivaas forward.

The inspiration

behind Elivaas

Reflecting on the origins of Elivaas,
Ritwik explains how a personal
experience as a homeowner
ultimately sparked the idea for a
hospitality brand that bridges the
gap between luxury hotels and
private villas. Ritwik mentions,
“The idea for Elivaas was born from a
personal experience. In 2021, |
purchased a home in Goa and, having
previously served as COO at
MakeMyTrip, | already had a strong
understanding of the alternate
accommodation and second - home
market. However, owning a property in
a different city gave me first - hand
insight into the challenges
homeowners' face - from maintenance
and monitoring to overall peace of
mind. The need for a reliable solution
became increasingly evident.”

He further adds, “At the same
time, | began closely studying
evolving traveller preferences.
Post - pandemic, the demand for
private villas and holiday homes
grew  significantly.  Through
conversations with travel agents
and consumers, one recurring
theme stood out: travellers loved
the space, privacy, and flexibility
of a home but were unwilling to
compromise on the service
standards of a five-star hotel.
Bridging this gap and bringing
together the best of both worlds
became the inspiration behind
Elivaas. Our vision is simple yet

ambitious - to deliver the service
excellence of a five-star hotel
within the comfort and
exclusivity of a private home. By

combining exceptional homes,
premium real estate, and
world-class hospitality, Elivaas

aims to redefine the luxury stay
experience for modern travellers.”

Technology at the 'Heart of
LLE N ETA

Technology is often cited as one of
Elivaas' biggest differentiators.
Ritwik believes it is the foundation
that enables the brand to deliver
consistent hospitality standards
across a rapidly expanding
portfolio of luxury villas. "At Elivaas,
we are essentially in the business
of creating happiness and
memories. When guests choose to
spend a few days with us, our
objective is simple - to ensure they
return with experiences and
memories they cherish long after
the trip has ended. Technology
plays a critical role in making that

possible. Delivering five-star
hospitality within a private four -
bedroom villa is a complex

challenge, particularly when you
are operating across hundreds of
locations. As we scale to thousands
of WIES across diverse
destinations, technology becomes
the backbone of operational
excellence,” states Ritwik. On the
same line, he says, “Our approach
is centred around three key
pillars - supply, operations, and
demand. For homeowners, we
have developed a proprietary
app that offers complete
visibility into their property,
including maintenance updates,
guest  reviews, occupancy
status, and operational
activities. It gives homeowners
peace of mind, regardless of
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where they are located.”

On the operations side, the
caretaker is the most important
stakeholder for them. Much like
delivery partners define the
customer experience in the food
delivery industry, caretakers
shape the guest experience in
the villa segment. To support
them, they have built a dedicated
housekeeper app that
streamlines training, attendance,
task management, audits, and
performance monitoring.

“For the demand side, we
introduced India's first
Al-powered travel agent platform
for alternate accommodation.
The system enables travel
partners to instantly identify the
most suitable properties based
on specific guest requirements,
making the booking process far
more efficient. Beyond this, we
leverage Al-powered chatbots,
automated verification systems,
guest-support tools, and
backend automation to enhance
every stage of the customer
journey. Technology today
powers virtually every aspect of
our ecosystem - from homeowners
and housekeepers to travel
partners and guests - and remains
a key enabler of our growth
strategy," expresses Ritwik.

From one villa to over

700 properties

Despite being a relatively young
brand, Elivaas has witnessed
remarkable growth, expanding
its footprint across some of
India's most sought-after leisure
destinations. Ritwik highlights,
“We are still a very young
company, just two and a half
years old, but our vision is
ambitious. Our next milestone is to
expand to 5000 villas over the
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coming years. The foundation of our
growth has been people, execution,
and technology. Together, these
create trust, which is critical in our
business. Homeowners trust us with
their properties because of our
structured and technology - driven
approach. Today, we work with
over 1,600 travel agents, while
more than 300 actively generate
bookings every month. Equally
important has been our focus on
customer experience. With over
41,000 online reviews and 94 per
cent five - star ratings,
word-of-mouth continues to be one
of our strongest growth drivers."

Why the ‘Travel Trade’
matters

While many brands focus
primarily on direct consumer
engagement, Elivaas has

consciously invested in building
strong relationships with the
travel trade, recognising the
important role advisors play in
shaping traveller decisions.
Adding to it, Ritwik says, "This
industry is built on expertise
and trust. When travellers
choose a villa over a five-star
hotel, they often have questions
around safety, hygiene, comfort,
location, and service standards.
Travel advisors play a crucial role
in building that confidence. We

recognised early on that
partnering with travel agents
would be instrumental in

growing the category. Today,
we have a dedicated 20 -
member B2B team covering
the country and continue to
invest significantly in travel
trade relationships, education,
and support. We Dbelieve
trusted advisors will remain an
integral part of the travel
ecosystem for years to come."



breathes

In the heart of Jodhpur, where sandstone
facades glow under the desert sun and stories
linger in every courtyard, Ajit Bhawan
continues to stand as a living chapter of
Rajasthan’s regal past. Nitin Sud, Cluster
General Manager, Ajit Bhawan & Rawla Narlai
shares a glimpse into the royal luxury
hospitality.

-Tripti Jain




Tucked away in the blue city of
Jodhpur, the heritage hotel carries
the charm of an old royal residence
that has gracefully opened itself to
travellers from around the world. The
property began its journey in 1971
with just five rooms inside the palace
premises. Over the years, it evolved
into one of Rajasthan’'s most
recognised heritage stays, growing
steadily without losing the warmth
and soul that made it special in the
first place.

Together with Rawla Narlai, the
group today presents two very
different sides of Rajasthan.

One celebrates the grandeur and
colour of royal Jodhpur, while the
other slows life down amidst village
landscapes, temple bells, and the
calm of the Aravalli hills.

The lives on

Long before herttage hospitality became
a luxury trend in India, Ajit Bhawan had
already opened its doors to travellers
looking for a more personal and cultural
experience. Speaking on the same lines
Nitin shares, “The idea behind Ajit
Bhawan was always deeply personal.
The family wanted guests to
experience the warmth and grace of
royal hospitality in a way that felt natural
and intimate. What started with five
rooms slowly became a much larger
hospitality brand, though the essence
of the place has remained untouched.
Guests still walk into an atmosphere
that feels warm, welcoming, and
emotionally connected to the family’s
history and legacy.”

The hotel's architecture beautifully
preserves its original character.
Spacious suites filled with vintage
accents, lush gardens, old stone
pathways, and charming courtyards
create an atmosphere that feels
elegant without trying too hard.

Puncwny that
iy thefecls

Luxury travellers today are looking
beyond polished rooms and
extravagant interiors. They seek
experiences that feel authentic and
emotionally meaningful.

“Guests want to connect with
destinations on a deeper level. They are
looking for stories, culture, emotions,
and moments that stay with them
long after the trip ends. Ajit Bhawan
naturally fits into this new way of

HOTELLIGENCE

traveling because the property has
always focused on human connections
and personalised hospitality ratherthan
simply offering luxury in the
conventional sense,” says Nitin.
International travellers continue to form
a strong part of the guest mix,
especially from Europe and the United
States. Domestic luxury travel has also
grown significantly over the last few
years, particularly in the wedding and
celebrations segment.

He adds, “Destination weddings
have become an important part
of our business over the years.
We host around 14 to 17
weddings annually, primarily
between October and March.
Guests usually prefer complete
buyouts because they want
privacy and exclusivity during
such intimate celebrations. The
beauty of the property lies in how
naturally it transforms into a royal
wedding setting with candlelit
courtyards, heritage architecture,
local music, and traditional
Rajasthani experiences.”

To quil magic o

If Ajit Bhawan captures the spirit of
royal Rajasthan, Rawla Narlai
introduces travellers to its quieter and
more soulful side. Set amidst the
Aravalli hills, the property was once a
hunting lodge and today stands as
one of Rajasthan’s most immersive
experiential stays.

Life moves slowly here. Mornings
begin with temple bells. Afternoons
unfold under ancient banyan trees.
Evenings glow softly beside stepwells
lit with hundreds of candles.
Highlighting more about the
property Nitin shares, “Rawla Narlai is
a completely different experience
altogether. The property allows
travellers to disconnect from routine
life and reconnect with nature,
culture, and simplicity. Guests wake
up to the sound of temple bells,
spend time exploring villages and
temples, dine beside lakes or
stepwells, and experience Rajasthan
in a very peaceful and authentic way.”
The surrounding region is home to
more than 300 temples, adding a
spiritual energy to the destination.
Experiences such as village walks,
leopard safaris, stepwell dinners,
local interactions, and traditional

cooking sessions allow guests to
discover Rajasthan in a deeply
personal way.

Furthermore, he shares about the
most popular experience at the
property and says, “We illuminate
sections of the property with
thousands of candles, and the
atmosphere becomes incredibly
magical in the evenings. Guests
often tell us that the experience feels
timeless because there is a certain
stillness and beauty around the
property once the candles are lit.”

Afr?;s ajasthan, many heritage
families are finding meaningful
ways to preserve their ancestral
homes through hospitality. Ajit
Bhawan and Rawla Narlai remain
deeply committed to that
philosophy. The group actively
supports local communities
through employment and social
initiatives. A large part of the staff
comes from nearby villages and
towns, creating a hospitality
environment that feels naturally
warm and rooted in local culture.
Nitin elaborates, “Nearly 80 to 85
percent of our workforce comes
from local communities, and that
has always been a very conscious
decision by the family. Local people
bring authenticity into the guest
experience because this culture is
naturally a part of who they are.
Guests connect very differently
when they interact with people who

47N

genuinely belong to the region and
understand its traditions, stories, and
way of life.”

The family's community initiatives
through the Maharaj Swaroop Singh
Ji Charitable Trust continue to
support  healthcare, sanitation,
village development, schools, and
other local welfare activities.
Sustainability also reflects through
smaller everyday practices across
the properties. Kitchen gardens,
local sourcing, reduced dependency
on processed procurement, and
community engagement quietly
shape the operational philosophy.

Teking Rejasthan o
the wanld

Ajit Bhawan is now entering a new
phase of global visibility with a
stronger focus on international
collaborations and luxury travel
partnerships.

Nitin shares about the future plans
of the group and explains, “Our
vision is to strengthen our presence
in the international luxury travel
space while continuing to preserve
the individuality of the properties.
We are participating in carefully
selected global trade platforms and
exploring partnerships that align
with our philosophy of experiential
and heritage-led luxury. The idea is
to introduce Ajit Bhawan and Rawla

Narlai to travellers who truly value
authenticity  and meaningful

hospitality experiences.”
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Long regarded as one of Europe’s great spa towns, Karlovy Vary is attracting ! l
a new generation of travellers looking to slow down and switch off. B
-Naina Nath
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When the Rains
Aonatbeon

the Heart of India:
MONSOON JOURNEYS THROUGH

MADHYA PRADEH

As the first monsoon clouds drift over central India,
Madhya Pradesh undergoes a transformation that
is nothing short of poetic. The plains turn emerald,
Sal forests breathe again, rivers swell with purpose,
and waterfalls—silent for months—return in full
voice. The countryside reveals its most romantic
self, inviting travelers not to rush, but to linger,
listen, and feel the space, solitude and a sense of
quiet discovery.

Roads Wasted in Romance
Enjoy the serenity of the landscape with compelling road journeys. The
Mandu-Maheshwar stretch is particularly evocative in the monsoon.
Rain-softened medieval palaces, cloud-wrapped ramparts, and the
fuller, calmer flow of the Narmada create moments of reflection and
beauty. Heritage walks in light rain transform stone corridors into
contemplative spaces.

The I|<j;; rrof

Tuto the Satpanas: Where Mliost Weets Memarny

From Bhopal, pass by the Narmada’s gentle rhythm before climbing
into the Satpura forests. In Narmadapuram, misty ghats and slow morn
ings by the river set the tone. Pachmarhi, revived by rain, reveals
flowing waterfalls and cloud-kissed viewpoints at Dhoopgarh. While
staying at MP Tourism’s Amaltas, a resort run entirely by women, enjoy
forest trails that celebrate silence as much as scenery.

Ahilya Fort, Maheshwar

P i S S

Hidden Valleys and Zuiet Escapes

Further south, Tamia’s winding roads, drifting clouds, and dramatic
valley viewpoints reward those seeking stillness. Patalkot, a secluded
horseshoe-shaped valley, comes alive with trickling waterfalls, lush
medicinal flora, and guided cultural encounters.

Wildlide cn the Rain: 4 Rare Penspective

For those willing to travel just off the calendar’s edge, the monsoon
ushers in a rare opportunity for wildlife photography in the buffer
zones of Kanha, Bandhavgarh, Pench, and Satpura — with forest paths
unmarked by crowds, quieter viewpoints and diffused light. Immerse
yourself in guided nature walks that reveal fresh pugmarks on soft
earth, deer grazing in meadows washed clean by showers and butterfly
populations that explore in colour.

Stow Travel, Deetp (Connection

Cycling trails around forest fringes and villages allow travelers to

Monsoon journeys in Madhya Pradesh are more about intima-
cy than mere spectacle - about clouds drifting through forests,
peacocks calling at dusk, and landscapes rediscovered in their
most honest form. Soak it in with a dash of local cuisine -
steaming chai, bhutte ka kees, poha, dal bafla and Bhopali
gosht korma — best when savoured against a rain-cooled
backdrop.

move at nature’s pace, accompanied by the scent of wet leaves and
wildflowers. Importantly, these experiences are designed by Madhya
Pradesh Tourism with safety and conservation in mind—expert
naturalists, defined trails, and regulated access ensure that both visitor
and habitat are respected.

To travel through the heart of India when it rains is to witness
renewal in real time. It is to drive through mist and emerge into
sunlight, to hear forests hum with life, to watch ancient stones
glisten under rain. And to bring back memories that last a
lifetime.
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ation please visit: www.mptourism.com |

www.tourism.mp.gov.in | info@mp.gov.in
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Africa’s Travel Inda ba 2026
brought us to Durban, but
the journey through the
wildlife-rich plains of
Zululand and the dramatic
peaks of Drakensberg was a
memorable one. And boy,
do | have a story for you.

- Nalna Nath
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Nearly a decade ago, | visited
South Africa for the first time and
left a piece of my heart behind.
Returning years later to some of
the same landscapes brought
back memories | hadn't thought
about in years. From safari
mornings and mountain views to
moments I'll never forget, this
journey reminded me exactly
why [ fell in love with the country
in the first place. From tracking
the Big Five to soaring above the
mountains, KwaZulu - Natal
delivered one unforgettable
moment after another.

To begin with

Before heading into the
wilderness, there was Durban.
Staying at the Southern Sun
Elangeni & Maharani overlooking
North Beach meant waking up to
views of surfers riding waves
along the Golden Mile. Between
meetings Elglel networking
sessions at Indaba, there was
time to sample Durban's famous
bunny  chow, browse the
colourful stalls of Victoria Street
Market, and enjoy excellent
meals, including dinner at
Durban Country Club's Grimaldi's.
Home to one of the largest
populations of people of Indian
origin outside India.

OFFSHORE BINOCULARS

The Thanda experience

A few hours north of Durban, the
landscape began to change. Roads
narrowed, cities disappeared, and
before long, we arrived at Thanda
Safari. Spread across thousands of
hectares of protected wilderness,
the luxury private game reserve
offers elegant suites, exclusive-use
villas, exceptional dining, a tranquil
spa, and service that somehow
manages to be both polished and
deeply personal. Between game
drives, there was time to relax by
the private plunge pool, enjoy a
massage, sip on a glass of Amarula,
and simply listen to the sounds of
the bush. The occasional monkey
wandering through the lodge
grounds seemed to be the only
interruption to an otherwise
peaceful setting.

Into the wild

Of course, the real stars of Thanda
are the animals. Early morning
wake-up calls quickly became
worthwhile the moment we
rolled out into the reserve.
Accompanied by expert guides
and spotters, we were fortunate
enough to see the entire Big Five.
Along the way came giraffes,
zebras, cheetahs, antelope,
warthogs, and countless bird
species. Every drive felt different.
Some delivered dramatic
sightings, others offered quieter
moments, but each one
reminded me why safaris remain

A change of scenery

Leaving Zululand behind, we
traded wildlife for mountains. The
drive to Drakensberg revealed a
completely different side of
South Africa. Rolling grasslands
gradually gave way to dramatic
peaks that seemed to rise
endlessly into the sky. Often
referred to as the country's
mountain kingdom, the region is
home to hiking trails, waterfalls,
scenic viewpoints, and a wide

range of accommodation
options, from family-friendly
resorts to luxury mountain
retreats. After days spent

scanning the horizon for wildlife,
it was refreshing to simply
admire the landscape itself.

Mountain retreat

For the next leg of the journey, we
checked into Cathedral Peak
Hotel, one of Drakensberg's most
iconic properties. Surrounded by
towering peaks, open green
spaces, Elglel some truly
spectacular scenery, it felt like
the perfect contrast to the safari
experience we had just left
behind. Mornings began with
mountain views stretching in
every direction, while evenings
offered a chance to slow down,
breathe in the crisp air, and
appreciate the incredible setting.
If Thanda was all about the
wildlife, Cathedral Peak was all
about the landscape.

one of the most extraordinary __
travel experiences on the planet.

Above the peaks

Seeing Drakensberg from the
ground is impressive. Seeing it
from the air is something else
entirely. A motorised glider flight
from the Berg Air Lifestyle Centre
provided a bird's-eye view of
endless mountain ridges, deep
valleys, and scenery that seemed
to stretch forever. Smooth, quiet,
and surprisingly relaxing, it was
easily one of the highlights of the
trip. Back on solid ground,
Scootours brought the adrenaline
back, with a fast-paced descent
through mountain trails and some
of the most spectacular views in
the region.

South Africa still has the same
magic it did all those years ago.
The landscapes remain
breathtaking, the wildlife
remains unforgettable, and the
people remain among the
warmest you'll meet anywhere in
the world. In a span of a few days,
we moved from a vibrant coastal
city to the heart of the bush and
then high into the mountains, a
reminder of just how diverse this
country truly is.

And somewhere between the
lion sightings, the mountain
views, and the long drives
through KwaZzZulu-Natal, | realised
I had finally found that missing
piece again. It had been waiting
for me all along, right here in the
wild heart of South Africa.
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With India firmly established as a
priority market, Patricia de Lille,
South Africa's Minister of Tourism,
is focused on strengthening the
country's appeal among Indian
travellers.

India first

South Africa has set ambitious
goals for the Indian market in
the years ahead. Having
welcomed 69,680 Indian visitors
in 2025 and already recording
12,912 arrivals between January
and March 2026, the destination
believes there is significant
room for growth. "We have set
ourselves a target for India for
2026 to increase our numbers to
at least 100,000 because it is
possible," says Minister Patricia
de Lille. Achieving that target
will require stronger
engagement and improved
accessibility.

4
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Visa breakthrough (ETA)

One of the most significant
developments is the introduction of
South Africa's new Electronic Travel
Authorisation system. Patricia de
Lille explains, "One of the
stumbling blocks that prevented
Indian travellers from coming used
to be the visa. The new digital
system is designed to simplify
travel, but awareness remains a

challenge. We have to
communicate the benefits of the
new visa system effectively

enough in India.”

Smarter marketing

The Minister believes South Africa
must rethink how it promotes
itself in India. Traditional
roadshows alone are no longer
enough. She says, "Digital is the
way to go big time in India.
Targeted campaigns aimed at
different traveller segments, from
luxury and families to millennials
and Gen Z audiences. There is a
strong potential in working more
closely with digital platforms,
influencers, and celebrities to
improve visibility.”

Beyond safaris

While wildlife remains one of
South Africa's strongest
attractions, Patricia de Lille,
believes the destination has much
more to offer. "We cannot rely on
safaris and leisure alone to tell
South Africa's story. Beyond
wildlife, South Africa offers more
than 200 heritage sites, including
UNESCO-recognised attractions,
cultural experiences, Elgle]
lesser-known ‘hidden gems’ such
as, Dinosaur Interpretation Centre,

B
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home to the world's oldest known
dinosaur embryo. Since opening,
the attraction has welcomed more
than 95,000 visitors in just six
months,” she says.

The cricket opportunity
With South Africa set to co-host
the ICC Men's Cricket World Cup in
October and November 2027, the
Minister sees a major opportunity
to attract Indian travellers. She
shares, “Indians love cricket, and
we want to create travel packages
that encourage visitors to extend
their stay and experience more of
South Africa. Infrastructure
upgrades are also underway in
host cities.”

Building connections
Connectivity remains one of the
industry's biggest challenges.
While discussions continue with
airlines regarding direct services,
aircraft shortages have slowed
progress. She says, “Both Air India
and IndiGo are ready, but what is
impacting us is the global
shortage of aircraft. We need to
promote India in South Africa so
that we can fill up those seats
when they go back to India.”

ATI 2026

Africa's Travel Indaba remains
one of the continent's leading
tourism trade shows. Looking
ahead, Minister Patricia de Lille, is
keen to build on that success. She
says, “There’s going to be a
complete revamp if you come
back next year. The aim is to keep
the event evolving through new
ideas, stronger partnerships, and
industry collaboration.”

g 5

Travellers notes

- Pack warm layers, nights
can get surprisingly cold in
both the game reserves
and the Drakensberg.

- Carry some South African
Rand from India to avoid
higher exchange rates at
airports and hotels.

- Get a local Vodacom SIM
card for reliable
connectivity, even in
remote areas.

- South Africa is easy to
navigate, but standard
travel precautions are
recommended.

- Tipping is customary and
appreciated across the
tourism industry.

There are no direct flights
to Durban; Emirates via
Dubai is among the most
convenient options.
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Guest Capacity Celebration Venues Luxury Rooms Amenities

A Heritage Destination Wedding | Hosting 50 to 500+ guests
Lavish Rooms & Suites | Seven Curated Event Spaces
A Dedicated Bridal Suite | World-Class Cuisine
Turnkey Wedding Management | Baraat Welcome & Procession

Begin Your Royal Chapter:
+91 93280 16885/86/87| 079 2397 7600 2N

Our Destinations: > 4
Udaipur | Kumbhalgarh | Jodhpur | Jawai | Sasan Gir | Jaipur Tﬁ"./?\’f X
Ujjain | Velavadar | Jaisalmer|Sam Sand Dunes | Little Runn of Kutch IINUIA

HOTELS, RESORTS
CAMPS AND SAFARIS
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Picture a silver necklace of sand discovered the town. The list
along the blue of the ocean..! included the Kings of Wurtenberg,
Picture paradise..! There’'s a Belgium and Portugal, and also
history here. It was the whales Russian, Polish and Rumanian
and not the elegant ladies from Princes, English Lords and
the 19th Century, who were the Spanish aristocracy.
first sea - bathers in Biarritz. In The ‘Second Empire’ give way to
the Middle Ages, this was merely the Belle Epoque, and the Royals
a tiny fishing port. But then came of the Ist Republic spent lazy days
a great change that made sea - in Biarritz. Stylish and flamboyant
bathing a craze. The Empress houses were built. Sadi Carnot,
Eugenie thrust the town into the Poincare, Clemenceau, Alexandre
limelight, making it Europe’s most Dumas, Zola and Jules Ferry met
fashionable resort. The crowned around the beaches. It was the
heads of the entire continent English who gave the town its
converged here to throw first horse shows and first golf
themselves into the waves and course, the ‘Golf du Phare'.
into an endless round of glittering So much for the past! Today, Biarritz
balls, sophisticated soirees and seduces with its beaches, big waves,
romantic promenades. In their and year - round mild weather, and
wake followed the stars of the arts is all about special sights, images
and high society who played hard and feelings. Breath-taking like the
on the green grass of the golf RocherdelaVierge and picturesque
courses and the green baize of the like the Port des Pecheurs.
gaming tables. It was these fine Daydreaming about the opulence
people with their fine taste for a of the Roaring Twenties, a Basque
celebrated and whirlwind song carried on the breeze from a
existence that made Biarritz church balcony, the wonderful
what it is today - a unique, highly flavours of a seafood platter, the
animated resort. performance of a surfer, dancer, a
Victor Hugo was among the first  txistu player or a pelotari, are some
personalities to be enchanted by prominent images.
ishing harbour in the Basque Stop by at boutiques displaying
in 1843, and voiced his Basque cloths, berets and
th would colourful espadrilles. In the
a Basque villages, there are feasts
t ms, ewe'’s cheese and black




The town is renowned for its
seawater therapy that includes sea
bathing in warm waters, mud and
seaweed baths, tonifying showers,
seawater steam baths and water
physiotherapy. Thalassotherapy is
the order of the day, with several
centres offering treatments and
care programmes. The Thermes
Marins offer a la carte
programmes, with a swimming
pool, sauna, UV treatments and a
beauty salon.

Dotting the town are neo -
Renaissance chateaux, Andalusian
haciendas, Swiss chalets, English
villas, and Basque houses. Elegant
buildings open onto the Atlantic. A
remarkable architectural heritage
has been preserved in the Casino
Minicipal, the Espace Bellevue
and the Gare du Midi. Some offer a
gala dinner by the waterside.

| walked. Tamarisks and hydrangeas
line the streets that take one past a
variety of buildings that form
joyous, unexpected juxtapoistions.
The Russian Church stands just
behind the Hotel du Palace which
stands just by the sea. My walk took
me past an Orthodox Church, a
Byzantine - inspired chapel, and a
medieval villa (the Roche Ronde).
Thanks to ideal weather conditions
and exceptional courses, golf is
another great local attraction.
Heritage of the English legacy, the
town has one of Europe's oldest
and largest courses, the ‘Golf du
Phare' created in 1888. Exactly a
hundred years later saw the
opening of the Libarritz - Bidart
Intqrnational Training Centre, the

mplex of itS kind ~i‘n~
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Scriptwriter Peter Viertel came to
town from America in 1957 with his
wife Deborah Kerr to shoot his film
‘The Sun also rises. He brought
surf boards with him to practice
surfing, and started a craze here.
The Large Beach became one of
Europe's best surfing spots and
now attracts international surfers.
Today, the Biarritz Surf Festival is
held in end-July on the ‘Basques
Beach'. And then there is Basque
Pelota, especially Cesta Punta, a
stronger version of pelota.
Watching over things is the
lighthouse - the beginning of the
Basque coast. At its foot, one gets
a stunning view of the town on
the left, and on the right, of the
sea (and Spain in the distance).
There can't possibly be a lovelier
spot in which to take photos and
have coffee.

Basque country..! Indeed...! Red,
white and green! Red like the
dancers’' berets or pimentos from
Espelette! Green like the valley
where the black-headed sheep
graze. White like the houses
clinging to the hillsides. Over the
blue of the ocean in Biarritz, the
Basque Country flies its colours.
They tell of a land whose origins
are lost in the mists of time, and of
the Basques themselves whose
very language is such a mystery.
Throughout the year there are
parades and festivals. The ‘Fetes
Musicales’ see a good line-up. And
there is the ‘Franco-lberian and
Latin American Theatre Festival'.
‘Le Temps d’Aimer’ is devoted to
dance. And there are notable
congress centres, such as the

- el

- Biarritz is five hours from Paris by

the super-fast TGV train. It is also
connected by air.

« Accommodation options include

deluxe, standard, and budget hotels.

- Several local attractions are walking

distance from one another. But a
vehicle helps see the town's
environs and surrounding country.

- Eating out is a delight, with a vast

cuisine choice, including dozens of
local specialties.

- This is a year-round destination.

About the author

Inder Raj Ahluwalia

is a world - renowned
international travel journalist
& author. His professional
profile features awards from
several European and Asian
countries, among others.
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Virginia Tourism Corporation hosts India
Sales Mission 2026

Virginia tourism partners and representatives
from the Virginia Tourism Corporation
conducts a five-day tourism marketing
mission in India from June 1 to June 5, 2026.
Managing Director of Global Markets for
Virginia Tourism Corporation, Heidi
Johannesen accompanied by representatives
from Visit Fairfax, Luray Caverns, Visit
Williamsburg and the Virginia Tourism
Corporation lead the mission. The delegation,
led by Sartha Global Marketing LLP, visited
Mumbai and New Delhi.

EVENT AFFAIR

Mauritius Tourism Promotion Authority
concludes multi-city roadshow in India

MTPA hosts a multi-city trade roadshow across
three dynamic outbound markets, Bengaluru,
Mumbai, and Indore, on 2, 3, and 5 June 2026
respectively. The roadshow comprised a
delegation of 26 representatives from across the
Mauritius Tourism ecosystem, including DMCs,
luxury hotels and resorts, experience and
activity providers, and airlines, offering direct
access to a broad cross-section of the island's
tourism offering in a single forum. The event's
success was underlined by the presence of over
300 total attendees, inclusive of travel agents,
tour operators, and travel trade media.
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EVENT AFFAIR

T TORMEN EXeLuLm
CRUISE ity \IE

Yorker Holidays launches Cruise Booking
Portal for travel agents

Yorker Holidays Services Pvt. Ltd. announces
the launch of the Yorker Cruise Portal, a digital
platform designed to simplify and streamline
cruise bookings for travel agents. The portal
was inaugurated by Mr. Naresh Rawal, Senior
Vice President — Sales & Marketing, StarDream
Cruises, at an event attended by industry
partners. This long-awaited initiative is a result
of digital transformation in the travel industry,
addressing a crucial need in the market. As a
platform, it allows agents to navigate bookings
effortlessly, offering real-time updates and
simplified processes for leading cruise brands.

Uzbekistan Showcases new opportunities for Indian
travel trade

The Uzbekistan Tourism Committee, in collaboration with
the Embassy of Uzbekistan in India, successfully hosts an
exclusive roadshow, bringing together leading
destination management companies, tourism
stakeholders, and members of the Indian travel trade. The
evening highlighted Uzbekistan's rich cultural heritage,
diverse tourism offerings, and growing connectivity
through airline partners Uzbekistan Airways and Centrum
Air. The event provided a valuable networking platform,
fostering stronger tourism ties between India and
Uzbekistan while opening new avenues for collaboration
and business growth in the outbound travel segment.




APPOINTMENTS

Seychelles Tourism Board

The Office of the President announces the
appointment of Vesna Raki¢ as Chief
Executive Officer of the Seychelles Tourism
Board (STB), effective 15 May 2026. Ms. Rakic¢
brings more than 30 years of experience in
the tourism industry, with a distinguished
career spanning destination marketing,
tourism product development, industry
partnerships, entrepreneurship, and tourism

systems strengthening in Seychelles.

Indeva Hotels and Resorts

INDEVA Hotels & Resorts announces the
appointment of renowned tourism and
hospitality professional Vineet Gopal as Head -
Corporate Relations & Asset Management at its
Greater Noida headquarters. With over 26 years
of extensive experience across tourism,
hospitality, luxury travel, MICE, destination
marketing, government liaisoning, and
international business development, Vineet
Gopal brings deep industry expertise and
strategic global relationships to the
organisation.

Aamaghati Wildlife Resort
Ranthambore

Black Rock Hotels & Resorts has appointed
Pranav Bharadwaj as General Manager of
Aamagha Wildlife Resort Ranthambore. With
nearly three decades of hospitality experience,
he has held leadership roles with IHG Hotels &
Resorts, Leela Kempinski Hotels, Marriott
International and Starwood Hotels & Resorts,
with expertise spanning hotel operations,
commercial strategy, revenue optimisation and
guest experience management.

IATO Andhra Pradesh Chapter

The IATO Executive Committee appoints Mr K.
Vijay Mohan as Co-Chairman for the IATO
Andhra Pradesh Chapter with effect from 8th
May 2026. Mr Vijay Mohan has been associated
with the tourism industry since 1998. With his
vast experience of 28 years, IATO expects his
valuable contribution towards strengthening
the association and expanding its
membership base in Andhra Pradesh.



THE
PLACE TO BE

The world is yours to explore. Across Thailand, Laos, the Maldives,
Vietnam, Nepal, Japan and more, find a place where you truly belong.

This is the essence of Centara Hotels & Resorts.

Whether your clients are planning a family beach holiday, an immersive
cultural experience or an exciting urban getaway, Centara’s signature

hospitality, warm Thai family values and world-class service will be at

the heart of their stay anywhere in the world.
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It’s Different Out Here"

THE WORLD IS CALLING

ANSWER.

Norwegian Bliss®, Alaska

YOUR CLIENTS CAN DISCOVER EUROPE & ALASKA LIKE NEVER BEFORE - 2026 CRUISES ON SALE NOW
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